
The open and shut 
case for Apollo: 
the only 12V barrier 
arm solar solution.

For more than 25 years, Apollo has designed 
and built the toughest and most reliable gate 
operators. Our new AGO-BA12 barrier arm is 
just as strong and dependable. The AGO-BA12 
is rechargeable by either solar or AC power, so 
there’s no need for wires or back-up batteries. 
Apollo does solar right – that’s why we’re the 
number one source for a full line of solar
powered gate operators.

All Apollo products are made in the U.S.A.,and 
our customer service department is staffed
entirely by skilled technicians. So it makes 
sense to choose Apollo. We provide security 
you can depend on. 

Visit www.apollogate.com for a free catalog
and to locate the nearest distributor. 

www.apollogate.com | 800.226.0178
12902 Delivery Drive | San Antonio, TX 78247

AGO-BA12
Wireless
Solar
Stand-alone
Runs on 12V DC 
Operates arms up to 12 feet long
Replacement arms are low cost, 
easy to change 
Continuous operation 
Battery (not included) rechargeable 
with solar or electrical 
Cover is key lock secured 
All internal steel parts are zinced 
Powder-coated cover and pedestal 
Soft start and stop 
Two-year warranty

·
·
·
·
·
·

·
·

·
·
·
·
·
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in areas that are not “prime” in terms of the ability to pay for park-
ing? Is the short-term influx of revenue better than a well-man-
aged program that provides a long-term revenue stream that is pre-
dictable and reliable?  

Discipline in all areas
Cities are experiencing many parking problems today, such

as the inability to pay for improvements, all-day parking in on-
street spaces and abuse of accessible spaces. 

Just as “one size does not fit all,” not all cities share these
problems to equal degrees. What are the determining factors in
various cities?

The reasons these problems are occurring are many, and
include inappropriate regulations, outdated regulations, inade-
quate or inappropriate enforcement and outdated rates.

Some cities control so little of the parking supply (as public
parking) that they cannot substantially influence the market,
either overall or in selected locations. 

Many cities did not create parking management organiza-
tions, and lack of management meant that very little got done
and fragmented departments did not understand the concept or
how various program elements should work together.

When cities did create parking management organizations,
some allowed them to deteriorate over time in the misguided
search for more revenue.

Discipline is needed in parking management, just as in the
management of any other significant resource. This means that:

• funds need to be devoted to the analysis necessary to devel-
op and manage good parking programs;

• equipment and facilities need to have adequate budgets for
updating and repair; and

• enforcement, wayfinding, design, regulations, PARCS –
all need to be a part of the program, not just parking rates.

The focus on raising revenue, particularly to use for things
other than the constant improvement of existing parking and pro-
grams, promotes the focus on rates and a reluctance to devote
time and resources to the other parts of parking management that
make the systems work.

Habits are hard to change
Where should parking money go? This is typically not a deci-

sion that parking managers get to make. Often it is a political deci-
sion, usually local but not always so. Many public officials and
sometimes others in the public want parking money; they see park-
ing as a “cash cow” to be milked for other uses. Generally, they do
not understand the programs.

What are the dangers in diverting parking revenue from park-
ing activities? 

The most common danger is that funds are not set aside for
capital improvements such as
garage restoration and repair;
updated PARCS (parking
access and revenue control sys-
tems); updated parking meters;
and vehicles and equipment to
support the parking program.

The second most common
danger is lack of funding for a

dedicated organization and staff: “We can run this in existing
departments” no matter how many departments are involved.
Analysis is no longer the basis for decisions. All the functions
except the “revenue producing” ones get neglected. This results in
lower revenue anyway.

The truth of the matter is that once parking revenue is divert-
ed to other programs or needs, it is almost impossible to get it back
– even if funds are needed for parking! So both public administra-
tors and members of the public should be careful before suggest-
ing that significant net revenue can be diverted to other uses with-
out adequate consideration of what it will mean over time for pub-
lic parking.

Following fashion is not always best
Some aspects of parking are almost always the same, no mat-

ter where you are. People will say there is not enough parking, the
price is too high, parking is not convenient, the walk is too long,
etc., etc.

However, the context in which parking occurs is always dif-
ferent. There are variations in the political, economic, physical,
historic and geographic landscapes. 

Organized, proactive, analytical, customer-sensitive parking
management has existed for more than 30 years in cities across the
United States. The strategies are proven, analysis is simple but not
simplistic, and results have been shown in numerous cities. 

Don’t adopt the latest fashion because it receives a lot of pub-
licity. Learn from your colleagues with successful programs, and
develop your own that work in your environment.

Know who you are, and do it right for where you are!

Barbara Chance, Ph.D., is CEO of Chance Management Advisors. She
can be reached at Barbara.Chance@chancemanagement.com.

Public Policy Boring? 
Not When It Involves Parking
from Page 32

Organized, proactive, analytical, customer-sensitive
parking management has existed for more than 30
years in cities across the United States.

PT

Most Help Wanted Ads
In PT’s Classifieds Are
Filled Online Before

The Magazine is Printed

www.parkingtoday.com
Click on “Classifieds”
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Parking and Public Policy
How does a city meld the pressures of parking availability
with the requirements of income generation and the realities
of political pressure?
Barbara Chance, PhD
Chance Management Advisors

Revenue Control
Parking dollars from the point of view of the owner, opera-
tor, AND the parker.
Dennis Cunning
DLC Consulting

Parking Meter Fraud
It comes from the parker and from your employees. This
seminar will help you solve both.
Larry Donoghue
Larry Donoghue Associates, Inc.

Airports
You can’t live without them, and you can’t park at them.
This panel, led by Gavin Duncan, will help the airport plan
for expansion, funding, and security. (Double Session with
break)
Gavin Duncan 
Jacobs Consultancy

The Data of Parking
The future by the numbers. Our annual look at where the
industry has been and were it is going. Buying or selling
equipment? Building a Garage? This is information you
should know and this is the Only person in the country with
the numbers.
Dale Denda
Parking Market Research Company

Speed Networking
Meet associates from the parking business, get their con-
tact data and some insight into what they do. Then when
you need resources you will have information in your rolodex
(or palm pilot). You’ve heard of Speed Dating. Here’s the
networking equivalent.

Higher Education
The University and its parking issues. This is for the senior
university manager. A talk from someone who runs one of
the largest parking operations in the country.
Gerald R. “Bob” Harkins 
University of Texas, Austin

The All Inclusive Operation
How about a parking operation that is Public, Private, uni-
versity, hospital, special event, valet, pay on foot, pre pay,
pay on exit, run by both the owner and a private operator.
Talk about solving problems. This speaker does it all.
Robert Milner 
University of Maryland, Baltimore

Marketing your Parking
Special for private operators and owners. Marketing, not
your business, your product. An expert in parking operations
tells all.
Clyde Wilson 
The Parking Network

Insurance
You hate thinking about it but you must have it. The person
who has the most knowledge about insurance for parking
operations, public and private, shares her knowledge with
you.
Kathy Phillips 
Alliant Insurance Services

Four Round Tables 
Ask questions, get answers, Share your successes and fix
your failures. Led by the experts in the field.

Airports
Universities
Cities
Private Sector/Operators/
Developers/Owners

The Public Private Partnership
Otherwise known as the Three Ps. Rick West leads a panel
on how to fund the maintenance and repairs of your aging
facilities. Let’s someone else do it and you keep the money. 
Rick West
Parking Entrepreneur

What Does your Customer Think?
PT columnist and parker Melissa Bean Sterzick takes a firm
but humorous look at what the world thinks of parking, and
how we can fix it.
Melissa Bean Sterzick
Parking Today Columnist

SPEAKERS AND SEMINARS
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Rules for Parking
You’ve heard about market based parking rates and how
they will change your lives, but have you heard the founder
of the theory talk about something else? Dr. Donald Shoup
from UCLA holds forth on other issues that affect the way
people park – can you say “blocking a sidewalk.” You’d be
surprised by the political hassles enforcing that little law
can cause
Dr. Donald Shoup
Professor of Urban Planning, UCLA

The Largest Parking 
System Ever
Just what is happening in the Middle East? In case you
haven’t noticed, Abu Dhabi is installing the largest parking
system on the planet, and PT’s correspondent is there for
every bit of it. Hear the report on what this massive system
will look like.
Peter Guest 
Past President of British Parking Association and Parking
Today European Correspondent

Marketing Your Parking
Clyde Wilson brings two decades of working for a private
operator and another with cities and owners to bear on the
issue of what to do with all those empty spaces. Nights,
weekends, and that pesky, empty roof level. Clyde will give
you ideas that will make your operation hum, and fill your
bank account.

What About On Street Wireless Technology?
This CEO from Down Under list the benefits and pitfalls of
installing wireless systems in your streets and counting
those empty (and full) on street spaces. Declan Ryan
describes how they are doing it in Australia, and what the
technology can do for us here in the States.

Technology, Technology, Technology
It can solve some problems, but can create as many more.
Michelle Krakowski holds forth on what “is” and what’s
“coming” both on street and off. Pay on Foot – old hat. Pay
by Cell – almost here. Pay and Display – don’t stand in the
way. But do they have an IP address? These technology
issues, and more.

Numbers, AH the Numbers
Researcher Dale Denda brings is unique view to parking
numbers. How many do we have? How much are we worth?
How many will we build? We’ll sell how much? These
answers and more with Dale and his graphs, charts, and
remarks. 

Your Garage is NOT Secure
Arguably one of the most interesting and entertaining
speakers ever to grace a PIE podium, Randy Atlas brings
humor and horror to this most important subject. What can
you do without breaking the bank? Plus, what can you do
before you pour the first yard of concrete? Randy has the
answers. 

Sunday, March 30

11 AM – 5 PM – Registration Open

Noon – 9 PM – Exhibit Set up

1 – 5 PM – Boot Camp

Monday March 31

7:30 AM – 5 PM – Registration Open

8 AM – 11AM – Seminars

11 AM – 3 PM – Exhibits Open 

3 PM – 5 PM – Seminars

Tuesday April 1

7:30 – 5 PM – Registration Open

8 AM – 11 AM – Seminars and Roundtables

11 AM – 3 PM – Exhibits Open

Wednesday April 2

7:30 – 10 AM – Registration Open

8 AM – 11 AM – Seminars

Note: Seminars are timed so Exhibitors 
can attend any seminar they wish.

SCHEDULE

Complete Schedule Details are Available
Online at www.parkingtoday.com/pie
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Register Now and Save! Sign up online, via fax or mail.
(www.parkingtoday.com • fax 760-743-7979)

Members of parking associations receive a $100 discount off full conference

❑ $395 THREE DAYS
All Seminars at the Parking Conference AND full entry into the Exhibition. (Price increases to $495 after 
February 15, 2008.) Parking Boot Camp is only $95 if you are registering for the full Conference!

❑ $175 ONE DAY ($125 for Wednesday only)
All seminars at the Parking Conference for one day AND full entry into the Exhibition.
Please indicate the day you will attend:
❑ Monday  ❑ Tuesday ❑ Wednesday

❑ EXHIBITION REGISTRATION ONLY $15 per day Pre-registered, $25 at the door.
❑ Monday  ❑ Tuesday

ADDITIONAL TRAINING SEMINARS
Boot Camp is on Sunday

❑ $95 Parking Boot Camp
Price is $195 if you don’t register for the entire conference. 

CONTACT INFORMATION
First Name _____________________________________Nickname (for badge) _____________________________________

Last Name ______________________________________________________________________________________________

Title _____________________________Organization ___________________________________________________________

Address_________________________________________________________________________________________________

City__________________________________________________State or Province __________________________________

Postal Code __________________________________________Country___________________________________________

Phone Number ________________________________________Fax Number:_______________________________________

Email ___________________________________________________________________________________________________

Parking Association Member:  ❑ No  ❑ Yes   Association ____________________________________________________

$100 discount on full attendance or $25 off for one day attendance if you are a member of a parking association.

PAYMENT METHOD
By Credit Card: Type of Card:   ❑ Visa   ❑ MasterCard   ❑ American Express   ❑ Discover   ❑ Diner's Club

Name as it appears on card _______________________________________________________________________________

Credit Card Number ____________________________________________________  Expiration Date___________________

❑ Invoice my organization or company: PO Number: __________________________________________________
ALL REGISTRATIONS MUST BE PAID IN FULL IN ORDER TO ATTEND THE CONFERENCE.

❑ Paying by check: Make checks payable to Bricepac, Inc.
Mail To: Bricepac, Inc., PO Box 66515, Los Angeles, CA 90066
Or fill out form and FAX to 760-743-7979.

CANCELLATION POLICY
Cancellation charges: $50 charge with more than 30 days notice, 50% with less than 30 day's notice.

REGISTRATION

Full details, schedule, seminar details and on line registration at: www.parkingtoday.com/pie
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small marketing firm, BIG Media Sales
LLC, has edged out larger competitors to
win the exclusive marketing contract for
four downtown Chicago parking garages in

a deal valued at $7-million to $12-million.

The multi-year deal with Chicago Loop Parking LLC, a
Morgan Stanley Infrastructure Partners Investment covers Grant
Park-North, Grant Park-South, Monroe Street garage and the
new Millennium Park parking structure. BIG Media Sales is
responsible for parking garage advertising, promotions and
product sampling, which will hold down parking fees by gener-
ating other forms of revenue.

“These are new revenue streams we hadn’t even thought
of,” says Dennis Pedrelli, president of Chicago Loop Parking
LLC, a Morgan Stanley Infrastructure Partners investment.

The agreement gives BIG Media Sales the right to sell inte-
rior advertising on walls, floors, pillars and stairs as well as cus-
tom displays, banner ad placements, and advertising on the back
of garage tickets. Additionally, the deal lets the media company
distribute samples in both entrance and exit lanes.

The garages can hold a total of 9,200 cars, but typically
have an “in and out” average of about 10,000 cars per day, with
an average of 1.5 people per car. During peak months, while
special events like “Taste of Chicago” is going on, that number
goes upwards to about 45,000 people going in and out of the
garages” says Antonio (Tony) DiPaolo, Regional Vice President
for Hartford, Conn.-based LAZ Parking, which manages the
garages. 

Garage advertising has particular appeal to automobile-
related businesses ranging from manufacturers to insurance
companies to car care products. But the venues already are
attracting other kinds of advertisers including the South Caroli-
na Department of Parks, Recreation and Tourism, which has
installed scores of eye-catching vinyl advertisements on floors,
walls and ceilings featuring warm weather scenarios aimed at
winter weary Chicagoans under the them “Time to Thaw.”

“We expect more than 600,000 people a day will see our
invitation to visit South Carolina.” says Chad Prosser, director
of the South Carolina agency. “We think that our Time To Thaw
message, delivered in these unique and memorable ways, will
resonate with most of those people.

A

BIG Little Company Wins 
Chicago Parking Advertising Deal

Come see us at the PIE show
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DUNCAN SOLUTIONS, INC.  �
Duncan VM Pay-by-Space Meter 

The VM is a secure, attractive, and eco-friendly 
multi-space meter that unleashes the vast capabilities

of pay-by-space meters, including enhanced space 
management and improved enforcement. The VM’s

sleek design, intuitive operation, and broad payment
options improve services to motorists, while physical

and data security features protect from the full range of
threats to your revenue and your customers’ data.

Environmentally, the VM’s paperless transactions 
eliminate receipt litter, and its “Green Cell” battery has

even less environmental impact than solar energy. 

For more information, contact 
Duncan Solutions, Inc. 

tel: 888-99DUNCAN (888-993-8622)
email: info@duncansolutions.com 

web: www.duncansolutions.com

FATA SKYPARKS  �
FATA Skyparks automated parking 
systems can solve the most difficult 

parking conditions. Above ground, below
ground, free standing or integrated into a
building, the high capacity systems make

the most use of the available space. 
With capabilities of 6,600-pound

SUV/Trucks and retrieval times of 150
seconds they are perfect for new build,
retrofits or mix-use developments. With

over 25 engineers our clients can be
assured to receive the most optimal 

solution for their parking needs.

For more information, contact 
FATA Skyparks 

tel: 586-323-9400; fax: 586-323-0095
e-mail: mmattia@fatainc.ocm
web: www.fataskyparks.com

�DUNCAN SOLUTIONS, INC. 
AutoCITE X3 

Enforcement Handheld
The X3 is the most durable,
feature-rich enforcement hand-
held in the industry, featuring a

lightweight, weather and
impact-resistant design and

including an integrated thermal
printer for issuing printed citations

in the field. The X3 provides easy data
entry and navigation with its touch screen

and key pad. Other features include integrated camera,
voice notes, wireless communications, license scanning, barcode

printing, OCR printing, scofflaw searches, permit/plate cross 
reference, time limit marking, and registered owner information acquisition. 

For more information, contact Duncan Solutions, Inc. 
tel: 888-99DUNCAN (888-993-8622)
email: info@duncansolutions.com 
web: www.duncansolutions.com

NEXT PARKING, LLC �

Are Parking Shortages And 
Rising Costs Turning Into A Financial

Liabilty For Your Municipality?
A partnership with Next Parking could 

satisfy your parking needs and create an
additional revenue stream. Next Parking
will assess your parking portfolio, offer

solutions, and provide capital to achieve
your municipal goals.   

For more information, contact
Robert Caplin at 

Next Parking, LLC 
tel: 847-881-2004
fax: 847-881-2064

e-mail: rcaplin@nextrealty.com
web: www.nextparkingllc.com

INTEGRAPARK �
IntegraPark offers PARIS, the
premier billing and receivables
system for monthly parkers.
PARIS may be integrated with
many popular card access systems, to ensure that all active cards are being billed. PARIS ensures
compliance with complex lease terms, including rate escalations, minimum billings, and parker limits.
The system provides complete account history, professional invoices, full audit trails, calculates
prorations for new and terminating parkers, and supports automatic monthly payments from credit
cards and pre-authorized debits. IntegraPark’s Geneva application uses data from your revenue control
system to track and analyze your operations, then posts the financial results to your General
Ledger system. Geneva is an enterprise-wide revenue management system, built specifically for
the parking industry. Geneva provides bank account reconciliation, calculates revenue budgets and
rate projections, enables instant analysis for upper management and clients, and eliminates tedious
spreadsheet reporting and duplicate data entry.

For more information, contact IntegraPark, LLC
tel: 888-852-9993; fax: 281-656-4466
email: ruth.beaman@integrapark.com 
web: www.integrapark.com

See us at the PIE Booth #208

See us at the PIE Booth #603

See us at the PIE Booth #600

See us at the PIE Booth #512

See us at the PIE Booth #208

Product Focus: The Parking Industry Exhibition 
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�O’NEIL PRINTER SUPPLIES
O’Neil Printer Supplies Group specializes
in manufacturing parking citation rolls for
portable/handheld ticketing systems used
by colleges, universities and cities nation-
wide. We manufacture rolls to support all
major printer models. Whether you need
10 or 10,000 rolls, we can custom print
citations to your specifications. We also
manufacture rolls for Pay and Display/Pay
by Space systems and offer a full line of
collection envelopes that we can custom
imprint with your information. 

For more information, contact O’Neil
Printer Supplies  
tel: 949-458-6400; fax: 949-458-0708
e-mail: supplyinfo@oneilinc.com
web: www.oneilsupplies.com

RENO A&E  �
Reno A&E offers

advanced vehicle
Detection Solutions.

The Model L-ATG is the latest technology,
which provides count accuracy over 99%

for tailgating vehicles passing over standard
2.5 x 6 ft loops!!! If you have ever suspected

low revenue due to inaccurate vehicle
counts put an end to that problem with

ACCURATE vehicle counts!! We look forward
to seeing you in Chicago at the upcoming

PIE Show. For full details visit Reno A&E at
Booth 401! 

For more information, 
contact Reno A&E
tel: 775-826-2020; 
fax: 775-826-9191

e-mail: sales@renoae.com
web: www.renoae.com/l-atg

ROADSIDE SAFETY SUPPLY  �
Here at Roadside Safety Supply we
have developed an inexpensive line of
traffic batons to make the job or your
parking attendants easier. We have
batons that can work with volunteers as
well as more professional batons all at
excellent prices. We do a majority of
our business with Law Enforcement,
Firemen, and Tow Truck Operators. We
also have other LED items suitable for
the Parking Industry like armband,
bases, vests and LED Flares.

For more information, contact 
Roadside Safety Supply
tel: 909-598-6361; fax: 909-598-6301
e-mail: info@xinggung.com
web: www.roadsidesafetysupply.com

TRANSCORE  �
Maximize Throughput and 
Regulate Access Control  

You require solutions that streamline operations,
maximize throughput, increase revenue, and provide
security – while keeping your customers happy. Get

all of that and more with time-tested RFID-based
automatic vehicle identification (AVI) technology

delivered by TransCore – the industry pioneer with a
world of experience. With a broad suite of feature-

rich products, we deliver solutions to meet the specific
needs and requirements of your corporate office, 
university campus, hospital, commercial parking

garage, residential community, resort, or airport.  

For more information, contact TransCore
tel: 800-923-4824; fax: 214-461-6445

e-mail: contactus@transcore.com
web: www.transcore.com

�PARK PLUS
Fully Automated 
Parking Soultions - 
From Park Plus, Inc.
the leading suppler of
Automated, Semi-auto-
matic and Valet Park-
ing Systems. We pro-
vide total design flexi-
bility, for new con-
struction and retro-fit-
ting applications.
Allow Park Plus, with
over three decades of
industry leadership, to
address your needs.
Free standing or
enclosed, our products

can be customized to your specifications. Our services include: Planning, Consul-
tation, Architectural design, Engineering, Construction, Project management,
Comprehensive Financing and Leasing, Warrantee protection and Service Plans.
DON’T COMPROMISE BUY FROM THE LEADER.

For more information, contact Park Plus
tel: 973-574-8020; fax: 973-574-8030
e-mail: arieslot@parkplusinc.com
web: www.parkplusinc.com

See us at the PIE Booth #401

See us at the PIE Booth #209

Come see us at the PIE show
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They are getting there!!!
The Athens, OH, City Council is discussing the removal or

reduction of parking requirements for new development and
possibly for existing stores in its downtown area. 

The deal is this – When you have parking requirements for
businesses and apartment/condo development, you usually end
up with more space than needed. This means the apartments
cost more, housing costs go up, and people have to pay more for
shelter.

In emerging downtowns, the problem is different. You have
an empty building that was a hardware store. A restaurant wants
to move in. It can’t because the hardware store has only 10 park-
ing spaces in the back and the code says restaurants need 25. So
the store sits empty. This goes on in towns and cities across the
fruited plain. 

Stores empty because there’s “not enough parking.” Of
course that’s absurd. Downtown Athens has a plethora of park-
ing. I have seen shopping area after shopping area that has
plenty of parking; it’s just a bit difficult to find. Proper signage
and perhaps a few traffic directors during peak times and the
problem is solved

The alternative is on-street valet. The valet company finds
nooks and crannies to place the cars, and folks simply drop off
their Belchfire 8s with the valets and go about their shopping or
eating or whatever. Works great in city after city. 

Stopping development because the business that wants to
go in needs “more” parking that is available is absurd. If a busi-
ness is successful, they will find a way to park the cars.

Way to go, Athens. Keep it up. Go Bobcats.

Surf’s up
Here’s the deal – Surfers in the Waikiki area of Honolulu

are complaining that the local authorities are going to start
charging for parking along the beach. 

I just loved their quote: 
Melissa Ling-Ing said she has difficulty finding parking to

go surfing off the Ala Wai Boat Harbor, noting that a state pro-
posal to add more paid-parking stalls would further limit public
access to the shoreline.

“It’s a real inconvenience,” said Ling-Ing, spokeswoman for
Common Ground Hawaii. “We’re opposed to it because it will
deny us beach access.”

HUH? How does charging for parking deny them beach
access? The money is going to maintain the harbor, but since
the surfers ride the waves outside the harbor, they feel they
shouldn’t have to pay to park.

They are complaining that there’s not enough spaces for
them to use, and they want more free parking, not less. The
problem seems to be that non-beachgoers are using the
spaces. Charging to park would stop that and give the
surfers enough space to park.

How do people decide there is a certain inalienable
right to free parking? The spaces have to be paved, lighted,
patrolled by the police and the rest. Should all that be free?
I’m sure the surfers have complained that there are too
many potholes, or that there aren’t enough cops when you
need them. But they shouldn’t have to pay for that.

It boggles the mind.

Not a lot of money in the maintenance fund
A parking deck in St. Paul, MN, is in danger of col-

lapse. Emergency crews have shored it up, and the city has
given the owner 30 days to effect permanent repairs.

Here’s the thing – All garages age. Most will have prob-
lems particularly where there is ice, cold, salt and the other
effects of severe weather. What to do, what to do?

When a garage is constructed, a plan for maintenance
should be put in place. That means drains have to be regu-
larly cleaned, floors need to be washed, that it needs to be
inspected, and usually about every 10 or 15 years, the deck-
ing needs to be replaced. Yes, that’s right: Millions need to
be spent on maintenance and repair. 

To do that, a maintenance fund needs to be set up and
every year hundreds of thousands of dollars put into that
fund, so when the work needs to be done down the road, the
money will be there. When I asked Dale Denda, parking sta-
tistics guru, how often these funds are set up and funded, he
just laughed. “Almost never.”

Most owners don’t think of garages as needing mainte-
nance. They are steel and concrete. What can go wrong?

JVH comments on Parking News every day at PT Blog – log on
at www.parkingtoday.com. Each month, there are at least 40
other comments like these, posted daily.

Continued on Page 46

Let Daktronics Lead the Way
LED displays help drivers find parking facilities on your 
campus, open spaces in parking garages and direct 
traffic flow during events and construction detours.

117 Prince Drive PO Box 5120 Brookings, SD 57006-5120
tel 888-325-8726  605-697-4067  fax 605-697-4700
www.daktronics.com/parking  email parking@daktronics.com

See us at the PIE Booth #609
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�CRIMINALISTICS, INC. 
Quality and versatility come standard with the
2008 Valet Parker
Quality in materials and workmanship. Versatility in 
mounting, power options and user preferences.
Allows complete control of entire parking structure or 
individual parking spaces.
Remotely controlled by individual user or attendant.
100% stand alone or integrate with existing parking 
control infrastructure.
Vertical, horizontal, wall or ceiling mountable.
IP54 rating makes use in extreme weather 
conditions possible.
Standard 1 year warranty. Lease options available.

For more information, contact 
Criminalistics, Inc. 
tel: 360-496-6363; fax: 360-496-6210
e-mail: info@criminalisticsinc.com
web: www.criminalisticsinc.com

�SOUTHLAND PRINTING COMPANY, INC.
Spitter Tickets
Machine readable spitter tickets commonly needed for 
revenue control systems such as the MAGNETIC STRIPED,
BAR CODED and PUNCH CARD variety.
We are producing these type tickets for any and all brands
on the market. A partial list of spitter machine manufacturers
we service is: • Amano Cincinnati  • Amtel • Ascom Elsydel
• CPE • Cincinnati • DataPark • Designa • Federal APD •

FKI • GWE • Mabyc • Magnetic Automation • PPI • PSI • Scheidt & Bachmann • Secom •
SkiData • Stanley • TickeTech • TrafPark • Trindel • WPS • Zeag. 
Be sure to ask for our Fifth Edition, Parking Product Line Catalog.

For more information or samples, contact Southland Printing, Co., Inc.
tel: 800-241-8662; 318-221-8662; fax: 318-221-8738
e-mail: info@southlandprinting.com
web: www.southlandprinting.com

CRYOTECH DEICING TECHNOLOGY  �
The Non-chloride, Low Corrosion Alternative

Cryotech Deicing Technology manufactures acetate-based
deicing alternatives to road salt and other chloride-based
deicers. Cryotech NAAC® (sodium acetate) was developed as a commercial or runway deicer that is ideal for use

on parking garages, roadways, sidewalks, etc.  NAAC has a low corrosion rate, is readily biodegradable, and works
to low temperatures – above 0ºF. It is exothermic, giving off heat when it melts; thus it is a high performance deicer. 

For more information, contact Cryotech Deicing Technology
tel: 319-372-6012; fax: 319-372-2662

e-mail: deicers@cryotech.com
web: www.cryotech.com

PROTECH ACCESS  �
Parts Taking Too Long to Repair?
Never Fixed Right the First Time?

Our factory trained technicians specialize
in Bursters, Transports, SST and Power

Pad, CPUs, Gate and Spitter Omega
repairs. Servicing FederalAPD 

Distributors, Operators and Owners.

For more information, 
contact Protech Access

tel: 713-776-8324; 
fax: 713-895-8499

TOLEDO TICKET CO. �
The Toledo Ticket Company produces a

complete line of machine-issued, 
bar-coded and magnetic stripe tickets, 

certified by parking equipment manufacturers.
They ship to all 50 states and 30 countries.
In addition, they manufacture hand-issued,

valet style, pay & display, and pay-by-space
tickets; as well as validation stamps,

coupon books, access cards, hang tags,
and window/bumper stickers. Safety 

features: holographics, and custom printed
safety paper are available. The Toledo Ticket

Company: Customized. Fast. 
Competitive.

For more information, contact 
Toledo Ticket Co.

tel: 800-533-6620; fax: 419-476-6801
e-mail: info@talkaphone.com
web: www.toledoticket.com

TALK-A-PHONE �

WEBS Tower
Talk-A-Phone Co. introduces WEBS, its Wide-Area Emergency Broad-

cast System. The system integrates its ADA compliant Emergency
Phones and Wide-Area Emergency Broadcast capability into a single 15

ft. tall Tower. The tower is equipped with a continuously lit Blue/Light
Strobe as well as four high-power speakers concealed and protected

within the tower to provide 360° coverage. Announcements can be 
transmitted for broadcast locally (at tower site) or remotely 

(via RF interface).

For more information, contact Talk-A-Phone
tel: 773-539-1100; fax: 773-539-1241

e-mail: info@talkaphone.com
web: www.talkaphone.com

See us at the PIE Booth #102

See us at the PIE Booth #601

 pt0308:parking today  02/17/08  3:37 PM  Page 43



44 MARCH 2008 • PARKING TODAY • www.parkingtoday.com

BY PETER GUEST

NOTES FROM BIG BEN …

Peter Guest will be speaking at the Parking
Industry Exhibition in Chicago. His topic will
be a discussion of arguably the largest park-
ing system installation on earth, the one
being currently installed in Abu Dhabi.

n April 1 (appropriately
All Fools’ Day), a new
system of parking
enforcement goes into

effect in the UK. A lot of changes
allow municipalities to do things
such as ticket people making a
banned turn. 

But the biggest change for parkers is
that the previous “one size fits all” penal-
ty charge is being replaced by a two-level

O

Laugh ... I Though
system where charges will be reduced by
20% for “lesser” offenses such as over-
staying at a meter and increased by 20%
for more serious offenses such as park-
ing in a no-parking zone. Predictably,
cities are lobbying the government
because of the money they will lose on
the 20% reduction, and motorist groups
are claiming that it’s all a trick to make
more money because of the 20%
increase in costs.

Where did this system come from?
Was it the result of detailed research and
evaluation? Well no, actually. In London,
the Borough Councils can get London-
only powers, and it seems that a few years
ago, after some market research, they
decided that this new system of parking
enforcement would be a good idea in the
capital – and they changed the law. Why

1-949-458-6400   Fax 1-949-458-0708

www.oneilsupplies.com

PIE SPEAKER

See us at the PIE Booth #209
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bother with science or numeracy when you can ask people what
they want, rather than research what is needed? 

So, as a result of some polling in London, the UK will shortly
have a new law where frankly no one knows what will happen.
Here are my predictions:

1) It will start as a mess. The
law changes April 1, but at the time
of this writing (late January), the
government has yet to finalize the
detailed rules that determine exact-
ly what the Borough Councils, and
hence their IT systems, have to do. 

2) After April 1, the Councils
cannot use the old systems – they are no longer legal – but some
will. 

3) Councils faced with a choice between writing a $160 ticket
and a $240 ticket will concentrate on the higher-yielding ticket,
and within a few days, the guys who don’t want to pay for parking
will migrate to not paying at a meter, knowing that the chances of
getting a ticket will be lower – not quite what was hoped for.

Wal-Mart’s ASDA Chain Fined
Some time ago I reported on the terrible accident at an

ASDA (a major supermarket chain owned by Wal-Mart) car
park. The supermarket had installed a barrier arm to stop peo-
ple from misusing its car park at night. The barrier swung hor-
izontally; one day the securing mechanism failed, and the bar-
rier swung in front of a car and killed the driver. ASDA has
been fined about $500,000 for this. In UK terms, this is a pret-
ty big fine, and of course, the way is now open for the man’s
family to pursue a claim for damages and compensation. A
sad story.

Blue Badges
In the UK, we have a problem dealing with drivers and

passengers with disabilities in a sensible way. We have two
bits of law and they don’t talk to each other. 

First, we have a system whereby a driver (or passenger)
who has a recognized mobility problem can get a permit,
called a blue badge, which exempts them from many restric-
tions and charges. Car parks mark wide spaces that are
reserved for blue badge holders. This is very similar to the
ADA provision in the US. The second law, called the Disabil-
ity Discrimination Act, makes it illegal to discriminate against
anybody on the grounds of a disability. So, if I have a disabil-
ity but I don’t have a blue badge ...?

Planners now require that to meet DDA requirements, car
parks must have the same proportion of spaces for the dis-
abled as the proportion of disabled people in the population.
However, since not all disabled people have cars, let alone a
blue badge – and anyway they can park on the street for free –
many of these spaces sit empty whilst other drivers search for
somewhere to park. Any suggestion that this rule is inappro-

priate by, for example, a shopping mall owner is met by the sug-
gestion that they want to discriminate. 

On the other hand, the government has finally recognized that,
to put it bluntly, the blue badge system has failed. Surveys suggest

that more than half of all cars
parked with blue badges are break-
ing the rules, either because the
badge is forged or because a family
member misuses the badge of a
genuine holder to get the benefits
that he or she is not entitled to. 

This is illustrated by the case
of solicitor Mohamed Lodhi, who

used his wife’s blue badge to park his car at work. The local Coun-
cil filmed him misusing the badge on successive days when he
parked and displayed the badge, although his wife was not in the
car. He was fined $2,000 and paid $4,000 in costs and has to do
100 hours of community work. I suspect that once his case has

ht I’d Never Start

The guys who don’t want to
pay for parking will migrate
to not paying at a meter.

Continued on Page 46
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been investigated by the Law Society, the lawyers’ professional
standards body, his chances of keeping his position as a lawyer will
be quite low.

Do As I Say, Not As I Do (1)
Whilst on the subject of parking for the disabled, Richmond

Borough Council in London seems to have a two-pronged
approach to what is and what isn’t allowed. Local resident Des
Rock was unable to use the disabled bay that he normally parks in
when he takes his disabled daughter to school. Why? Because the
bay was being used by one of the Borough’s own parking enforce-
ment vehicles, which was there to – you guessed it – stop illegal
parking.

Do As I Say, Not As I Do (2)
Government policy here in the UK is to discourage car use in

city centres at busy times when alternatives are available. Not in
Wolverhampton, apparently. Whilst the City Council tells every-
one else to get on their bikes, buses and trains, it spends about $1
million a year buying city-centre parking for its staff.

Peter Guest is Parking Today’s correspondent in Europe and the Middle
East. He can be reached at peterguestparking@hotmail.co.uk.

Laugh ... I Thought I’d Never Start
from Page 45

PT

Designed with people in mind

RING Communications, 57 Trade Zone Drive, Ronkonkoma, NY 11779 • 631-585-RING • www.ringcomm.com

EMCS-900
Runs
Completely
On Low
Voltage
Twisted
Pair Wire

Designed to save lives and money,
the innovatively designed EMCS-
900 needs no AC wiring. That’s a
huge savings in running electrical
wires and operating costs. The
EMCS-900 offers RING’s advanced
technology with hands free, crystal
clear voice communication, in a
weather and vandal proof call box
WITH a soft glow location light and
strobe light. Flexible, expandable,
and upgradable. Now you can have
emergency call box capabilities
where you never thought you could. 
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SHOPPING
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PARKS

When a garage is new, there is no need for maintenance.
It’s clean, crisp and strong. But what happens is insidious.

Like the ice that breaks up rocks on high mountains,
water slowly creeps in the cracks in the concrete. If the deck
coating is allowed to wear off, this happens sooner rather
than later. The water, when it freezes, makes the cracks
larger. Finally, the water, usually mixed with salt off the
cars, reaches the rebar that holds the garage together. The
rebar rusts and expands. Big chunks of concrete fall off the
garage onto the hoods for Mercedes and Lexuses. (They
never hit 10-year-old Hondas.) 

Faster and faster the garage is weakened until finally
it can collapse.

Usually, the owner decides just before the collapse that
something needs to be done and ponies up a few million so
the concrete can be removed from the rebar, the rebar
cleaned, and then new concrete poured.

At this point, I’m sure the owner wished he had put a
maintenance program in place and kept the coatings on the
decks properly sealed, and in the worst case, put the money
aside for the repairs that were certainly coming down the
road.

St. Paul – perfect weather for parking deck disaster. Is
the maintenance fund in place? 

PT Blog

from Page 42

A Parking Lot of Savings
Because Electrical AC Power Is Not Required

A Parking Lot of Savings
Because Electrical AC Power Is Not Required

 pt0308:parking today  02/17/08  3:37 PM  Page 46



MARCH 2008 • PARKING TODAY • www.parkingtoday.com 47

PT Blog

Oh please 
Did you know there are places in Maryland where the park-

ing enforcement officer must get the signature of the driver of a
car when writing a parking ticket? Yep, it’s true. 

Let’s get the scenario – Officer sees a car parked at a fire
hydrant. It’s an obvious violation. No question. What does he
do? Knock on surrounding doors inquiring after the owner? Buy
a dozen donuts and eat them while waiting for the driver to show
up? Return periodically to the crime scene to hopefully be there
at the same time as the driver?

It boggles the mind that the legislators in the Terrapin State
could have come up with this one. Why even attempt to enforce
parking laws?

It seems, however, that this applies only in certain areas of
the state – most cities have laws that allow the enforcement offi-
cers to slip the citation under the windshield wiper. 

What brought all this to mind? A legislator who is not a
member of the “Flat Earth Society, Maryland Branch” has put
forth a bill in the state legislature to allow writing of tickets
without the driver being present and getting a signature. Her
name is Pamela Beidle.

All hail! 

The WaPo does it again ...
Architect Shannon McDonald has written a book called

“The Parking Garage: Design and Evolution of a Modern

Urban Form.” In full disclosure, PT’s articles have been quoted
in a couple of places. She also used some pictures we printed. 

Judging from the correspondence we received from Shan-
non over the past couple of years, this has been a lot of work,
and a work of love.

All that having been said, the Washington Post and its staff
writer Philip Kennicott have taken out after Shannon and the
parking garage industry in general. Actually, they were rather
kind to the book, but didn’t particularly like her speaking abili-
ties at a presentation she made at the Library of Congress. 

I think personal swipes at nonprofessional speakers is out
of place in general, but Kennicott’s diatribe against parking
garages is simply over the top. 

He criticizes garages that no longer stand, he criticizes
garages that have been built for decades, and then he criticizes
the industry in general for building garages at all. 

It should be noted that he comments that Shannon has said
that many garages are monoliths and that the industry should –
and has – taken a design view of garages so that they fit more
into their environment and are multi-use projects, rather than
simply focused on the automobile. 

However, his take that all the problems of the world are
caused by garages built in city centers is nonsense. Of course
the garage has evolved. Of course when garages were first built
they were clumsy and difficult. Of course early designs weren’t
as good as current ones. That’s what happens in life, Philip.

Continued on Page 51
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LOOK BEFORE YOU BUY

ecisions regarding the
purchase of commercial
property are typically
based, in part, on the

findings from a pre-purchase con-
dition assessment of the property.
The assessment is undertaken
by a multi-discipline team of
building professionals who have
the knowledge and experience
to quickly identify the condition
of the property and develop
meaningful predictions of the
scope and cost of future repair,
replacement and maintenance.

Parking structures, especially those in
cold climates, are exposed to more severe
conditions than most other buildings.
Parking structures are more similar to
bridges than to buildings. Vehicles bring
in rainwater, snow and de-icing salts in
cold climates. Roof-level and perimeter
areas of open parking structures are
exposed to windblown precipitation.
Open, unheated parking structures must
endure large daily and seasonal tempera-
ture variations. These harsh conditions can
cause leakage and deterioration of struc-
tural components and require significant
ongoing maintenance and several major
concrete repair and protection cycles dur-
ing the life of the structure, particularly for
structures built before the advent of pres-
ent-day durability measures. 

• Briefly review the structural draw-
ings, architectural drawings and specifica-
tions representing the parking structure
design. The purpose of this review is to
become familiar with the structural and
durability features of the parking structure. 

• Contact local building officials to
check for outstanding code violations.

• Interview appropriate members of
the garage’s management staff to discuss

D
Assess a Parking Structu

Pre-purchase assessment of such
structures requires not only expertise in
structural engineering, but also knowledge
and experience with the durability of park-
ing structures and the often-subtle indica-
tors of deficiencies, deterioration and dis-
tress that will require significant mainte-

nance and repair. These skills are often
beyond the experience-base of the engi-
neers and technicians that commonly pro-
vide typical building inspections. And the
commonly used inspection checklists and
report formats fail to highlight the crucial
issues.

The scope, time and cost of condition
surveys and the testing necessary to iden-
tify the condition of a parking structure
and to predict its maintenance and repair
needs are usually more than a potential
purchaser is used to spending on a more
common building. However, the cost to
repair and maintain a parking structure can
be significant depending on its structural
type, age and exposure conditions. Conse-
quently, a typical pre-purchase survey
should be conducted in two phases.

The first phase – initial assessment –
typically involves the following tasks:

BY GREGGREY G. COHEN AND MICHAEL L. BRAINERD

Parking structures are
more similar to bridges
than to buildings

Come see us at the PIE show
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