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Oh, yes – I went the next day to the DMV for a replacement.
I was amazed. All the rumors about the horrors of the place are
over the top. I went in, without an appointment. It’s fully auto-
mated – at least as far as organizing the waiting lines are con-
cerned. I was given a number. When it came up on a display, I
went to a counter. The person took care of me in about three min-
utes. Total time, in and out, 20 minutes.

Somebody has done something right.
***

Jim Meany and John Morgan were my hosts at Metric. Their
digs are a bit hard to find, but when I got there, we spent a won-

derful hour or so talking about
parking.

Jim is certain that “knowl-
edge is king” in our industry.
Being able to collect data and
then understand them enables
parking pros in every part of the
industry to do their jobs better and

make more money. We talked about how things such as under-
standing what spaces were being used more than others or which
spaces had been paid were virtually impossible just a few years
ago. But with the onset of smaller and smaller computers, and the
wi-fi communications networks, satellite technology and the like,
we can have data at our fingertips.

Our discussion rounded to understanding the data. That, we
agreed, was the problem. The industry can supply the data, tons
of it. In many cases, the data can be easy to read and understand.
However, turning it into knowledge is another matter. That takes
folks who know how to interpret the data.

***
I also stopped off in Morristown, NJ, to see the folks at

Parkeon. They have added Nancy Rieti as new head of marketing
staff in the US. She is sharp, thoughtful and impressive. My guess
is we are going to see some movement out of the company in the
coming year. She’s new, but she’ll be completely up-to-speed
soon.

***
Check out the pages of the November issue of my favorite

magazine – that’s Parking Today for you airheads out there. We
have consultants, we have the latest cliff hanger of “Death by
Parking,” and for you “PT the Auditor” fans, we have some more
operator bashing from my favorite puppy. 

Oh, and check out the article on
“Parking Across America.” It’s a new
concept that has grown out of our unqual-
ified success with a webcast at PIE. I think
you will like it.

Moonshine, My ID, Knowledge
as King and Consultants

he local law enforcement folks in North
Carolina arrested 71 people on various
charges, including drinking moonshine, at a
country music concert in Roanoke Rapids.

The arrests were minor, but the mason jars were in
abundance at the Hank Williams concert, at least in the
parking lot.

If you thought that the creation of illegal liquor went out of
style with Prohibition, you are obviously wrong. The stills are still
working in the hills of North Carolina and at other select loca-
tions in the South. And why does
anyone care? Taxes, of course.
It’s not the police that go after the
moonlight distillers of that fabled
clear liquid; it’s the alcohol law
enforcement agents.

But just think, if there were
no parking lots, there would be
no place to hold tailgate parties, and no place for the local con-
stabulary to come around and bust fun-loving concert-goers. We
provide the venue; our customers provide the rest.

***
I recently flew from Tampa to Baltimore. I stopped off at the

Charlotte, NC, airport on business, but didn’t have to leave the
secure side of the airport. When I arrived at BWI, I rented a car. I
use Budget’s Fast Track, meaning I simply go to the car, get in
and drive out. When I got to the gate, I reached for my ID to show
the attendant, and sure enough, it wasn’t there. I pulled out of line,
searched every square inch of clothing, baggage, nothing. 

I went back in, and with my internationally known charm
was able to rent the car with a photo ID from Costco. But now
what – I had a much bigger problem. I was driving up to Newark,
NJ, seeing folks along the way, and then had to GET ON AN
AIRPLANE with no ID.

I called American Airlines and they told me to take all the ID
I had and hope for the best However, then I remembered that a
few years ago my bank or someone needed me to fax a copy of
my driver’s license and passport. I had scanned them and they
were in my PC. 

So, I printed out a copy of each. Went up to the folks at the
security checkpoint just like I knew what I was doing. I had a
dilemma. There were two people there. One looked as if he had
an IQ of about room temperature; the other, a woman, looked
pretty sharp. I took the woman. She looked at the stuff I had,
looked at me, thought about it for about 10 seconds, and then let
me through.

I guess the fact I wasn’t a 70-year-old grandmother, a 6-
month-old baby or a nun ensured that I didn’t fit the profile. 

Point of View

T
BY JOHN VAN HORN

One looked as if he had an IQ
of about room temperature. 
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Industry Notes
Duncan Solutions, Inc., the largest

integrated provider of single space park-
ing meters, multispace parking meters,
citation issuance handheld computers,
citation processing and collection services
in the U.S., has named Mike Nickolaus as
president of its U.S. Organization. In his
new position, Nickolaus will concentrate
on strategic planning, business develop-
ment, marketing, and sales.

Nickolaus has an extensive back-

ground in state and local government con-
tracting. Prior to joining Duncan Solu-
tions, Nickolaus led business development
for Affiliated Computer Services, Inc.
(ACS) public safety solutions division.
His operational experience includes man-
aging the largest citation processing busi-
ness in the U.S. with annual revenues of
$100 million.

Duncan Solutions is headquartered in
Milwaukee and operates offices in Irvine,
Calif., Harrison, Ark., and Oceanside,
Calif. More information on Duncan Solu-

tions and its products and services for
the parking industry can be obtained
going to the company’s Web site at
www.duncansolutions.com.

Walker Parking Consultants is
part of an international team of consult-
ants retained to design the new termi-
nal at Abu Dhabi International Airport,
United Arab Emirates. The team is led
by Kohn Pederson Fox Architects,
London, and includes Netherlands Air-
port Consultants and Lea+Elliott Inc.
The overall master plan calls for devel-
opment of landside and airside services
to accommodate 40 million passengers
annually. Walker is responsible for
developing the parking program, sup-
ply/demand studies and structured
parking schemes for the planned Mid-
field Terminal Complex.

Healthcare Parking Systems
reported record growth since January.
According to President Michael
Malatin, it has secured 31 new con-
tracts at several leading hospitals in the
U.S. The company also has been
named the preferred vendor for North
Shore–Long Island Jewish Health Sys-
tems, and has implemented valet park-
ing and front-door services at seven of
it facilities.

Industrial services provider XServ
Inc. has promoted Jeryl Finke to Presi-
dent of United/Anco Services, one of
its operating companies. Finke has
served as an XServ Vice President for
six months. he brings to United/Anco
more than 20 years of operational and
corporate leadership experience in con-
struction-related industries throughout
the Gulf Coast and Western United
States.

The Portland Cement Association
has named John Spitaleri Shaw as
Senior Vice President of government
affairs. He will head the association’s
Washington office and represent PCA
and its members before Congress, the
Bush administration and the White
House. Shaw joined PCA in April as
Vice President for legislative affairs.
The association also named David S.
Hubbard as Vice President of legisla-
tive affairs. Hubbard, who was
appointed Staff Vice President for leg-
islative affairs in April, has represented
the interests of the cement industry on
Capitol Hill for the past 17 years.

Fred Engel is the new President of
U.S. distribution. for SLI Lighting. In
his new role, Engel will lead the com-
pany’s North American initiatives,
based out of its US office in Mullins,

Continued on Page 10
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SC. He joins SLI US after spending the past eight years head-
ing up his own international consulting firm, with many of his
projects for European SLI companies. 

High Concrete Innovations, a High Concrete Group com-
pany, has acquired the assets of United Precasting Corp.’s pre-
cast concrete plant in Buena, NJ. The 91-acre facility will con-
tinue to manufacture parking garage components, miscella-
neous structural products, and hollowcore planks to serve cus-
tomers in New Jersey, Delaware, and the New York City and
Philadelphia metropolitan areas. Doug Lorah, the Group’s Vice
President of technology and business development, – who was
instrumental in making its Denver, PA, operation the largest
single-site precasting facility in the U.S. – will oversee plant
operations. John Parrish, UPC’s founder, also will continue
with High in a consulting and sales capacity. High plans to
upgrade the facility to optimize parking-garage-component and
hollowcore-plank manufacturing capacity. 

After 27 years of providing snow removal services to
commercial properties in the Washington, DC– Baltimore
region, Snow Services has changed its name to Snow Movers.
Coinciding with the name change is the unveiling of a new logo
and regional branding campaign designed to educate new and
existing clients about the firm’s proven snow- and ice-manage-
ment techniques, high-quality equipment, and commitment to
environmental integrity. For more information, log on to
www.snowmovers.net.

Richard C. Rich, P.E., President of Rich and Associates,
announced that his firm’s design of the Detroit Opera House
Parking Center was named the year’s Best All-Precast Solution
by the Precast Concrete Institute (PCI). The award is present-
ed annually. Also recognized by the PCI were the project’s gen-

from Page 8

Industry Notes

Circle #166 on Reader Service Card

Continued on Page 12

Vancouver parking entrepreneur Robert Ziola, left, has another business to add
to his list of successes. He has opened Aparc, a dealer/installer operation, in
Western Canada. His group is representing Skidata, Cale and Rytec in British
Columbia and Alberta, depending on the company. He is seen here with Keith
Lynch of Skidata at the Canadian Parking Association event. Ziola can be
reached at Robert@aparcsystems.com.
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eral contractor, Detroit-based Colasanti; and its precaster, National
Precast Inc., of Roseville, MI. 

“The Detroit Opera House Parking Center is playing an
important role in the ongoing resurgence of downtown Detroit,”
Rich said, “and we are excited that it has been recognized by the
PCI.”

TKDA, the 96-year-old St. Paul, MN-based engineering, archi-
tecture and planning firm, has named two longtime employees and
industry veterans to lead the firm. William Deitner and Vincent
Montgomery assumed their new positions July 1, to replace retir-
ing President and CEO Richard Sobiech. Deitner was promoted
from Senior Vice President, facilities division, to CEO. He had
directed the facilities division the past 5 1/2 years. Montgomery
has been promoted from Senior Vice President, rail division to
President. He joined TKDA in 1988 and established the firm’s rail
division 10 years ago.

Central Parking Corp. has completed the sale of a parcel of
real estate in downtown Baltimore for $25 million. The sale will
result in a property-related gain included under continuing opera-
tions in the company’s fourth quarter of fiscal 2006 of approxi-
mately $8.2 million on a pre-tax basis. The property, which is
operated as a surface parking lot, was sold to a developer who
plans to build a mixed-use development on the site. Central Park-
ing entered into a lease with the developer under which it will con-
tinue to operate the parking on the site until construction begins. In
addition, it retained a 20-year right of first refusal to operate any
parking developed on the site.

Wilbur Smith Associates has promoted Grant R. Holland to
Vice President and Group Manager for the newly formed Alterna-
tive Delivery Systems Group. He is responsible for working with
concessionaires, contractors and clients to develop public-private
partnerships (3P) throughout the firm. Holland has more than 20
years of experience working with public-private partnerships and
is considered one of the innovators in the 3P market. He will be
responsible for managing the development period of these types of
projects and overseeing their actual production phase. His ADS
management responsibilities will include 3P projects for private
concessionaires, advising public sector agencies on alternative
delivery methods and other projects delivered by non-traditional
methods.

J.J. MacKay Canada Limited (MacKay Meters) announced
the newest addition to their parking product line, the MacKay
Guardian™ Multi, at the Canadian Parking Association’s 2006
Annual Conference and Trade Show. The MacKay Guardian™
Multi includes many changes and upgrades including ADA
(Americans with Disabilities Act) compliancy, and the option of a
paper bill acceptor housed in the main cabinet.  “We are confident
that the MacKay Guardian™ Multi will prove to be an exception-
al product at an exceptional value” says John MacKay, President
and CEO of J.J. MacKay Canada Limited. Unit is available in both
Pay and Display and Pay by Space configurations and offers off-
site monitoring capabilities by adding a communications kit, Mul-
ti Web and Remote Alert modules. MacKay’s newest multi-space
machine can also be upgraded as a Chip Card Reload Station
allowing customers to pay for their parking and reload the value of
their MacKay parking cards...all with one machine. 
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WHAT’S TRACKING YOUR PARKING REVENUE?
If your tenant leases include monthly parking, you need PARIS, (The Parker
Accounts Receivable Information System). PARIS is the premier billing and
receivables system built specifically for monthly parking.

With PARIS, you can easily:

• Ensure compliance with lease terms, including future rate escalations,
minimum billings (“must takes”) , and parker limits

• Ensure that all active garage access cards are being billed

• Automatically calculate prorations for new and terminating parkers

• Collect monthly payments through recurring
credit card charges and bank drafts

• Manage the waiting list for monthly parking

PARIS offers simplicity of use while delivering detailed, professional reports and
complete audit trails.

GENEVA: IntegraPark’s Geneva application uses data from your revenue
control system to track and analyze your operations, then posts the

financial results to your General Ledger system. Geneva is an
enterprise-wide revenue management system, built specifically for
the parking industry. Geneva provides bank account reconciliation,
calculates revenue budgets and rate projections, enables instant
analysis for upper management and clients, and eliminates tedious
spreadsheet reporting and duplicate data entry. 

For a demo please email us at: ruth.beaman@integrapark.com
or call 281.481.6101
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The owners of Cramer Airport Parking have offered a settle-
ment to end the attempt by Harrisburg International Airport to
seize their property. 

Lynn Cramer, wife of property owner Stanford Cramer,
recently asked the board that runs HIA to consider one of three
alternatives proposed by the state’s attorney general. He supports
the Cramers in court battles seeking to block HIA’s taking of the
17-acre parking lot. 

The state claims the airport’s plan violates federal antitrust
laws because HIA competes with the Cramers for parking busi-
ness. All three alternatives “allow you to purchase our property
and for us to stay in business,” Cramer told the board of the
Susquehanna Area Regional Airport Authority. “It’s a win-win
situation.” 

If the board doesn’t agree to one of the three alternatives, she
said, the Cramers will keep fighting in court. Cramer said board
members can expect to be subpoenaed and to testify as to why the
airport wants the parking lot, which is adjacent to HIA land. 

The airport board says the Cramer property is crucial to
expanding air-freight service at HIA. The airport, as a public enti-
ty, can seize private property if it offers a fair price and uses the
land for a public purpose. But the Cramers say the airport just
wants a monopoly on parking. 

“If we must go to the highest court in the land, we will fight

to preserve our business for our son, our daughter and future gen-
erations. We do not intend to give up,” Cramer told the board. 

She said the airport benefited from competition. The Cramer
lot offers better customer service, which can help the airport
attract travelers, she said. 

Board Chairman John Ward said members have received the
attorney general’s letter, including the alternatives. However, the
entire board hasn’t had a chance to review the proposals, he said. 

Under one alternative, the Cramers would give the airport an
option to buy their property in five years. As conditions, the air-
port would need approval from Amtrak and Norfolk Southern
Corp. to move train tracks and also would need to obtain funding
for the air-freight project. 

Under a second alternative, HIA would give the Cramers
17.5 acres of land in exchange for the property the airport wants.
This plan would include some of the Cramer parking lot that the
airport says it cannot use. The third alternative proposes that HIA
give the Cramers some of the land on the north side of Route 230
that the airport had used for parking. 

“We don’t want to take the Cramers out of business,” Ward
said, promising that the board would review the alternatives. He
said the board recently offered the Cramers six acres of airport
land and money “to relocate the business.” The Cramers refused,
he said.

Cramer Airport Parking
Working on Deal with Airport
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PT: How many members do you have? What is
your annual fee?

MK: Dues paying members range in the 100
to 150 person level.Fees range by type of mem-
bership, but are generally $50 for annual dues and
$250 for the conference; regional meetings and
customer service training typically $25 to $50. 

PT: Can anyone in the profession be a mem-
ber? Can anyone in the profession be on the board

and become president (ie, can the local Skidata
Dealer become president, or must you be a non

commercial member)
MK: Yes and yes. 

PT: Can you give me one new approach or idea that your
organization has come up with that has helped to make parking a
better industry?

MK: Several of the members have come up with ideas that
received national attention; ones that come to mind are

• A system to organize stack parking in garages
• Conversion of tennis courts to parking lots
• First ten minutes free at traditional single space meters
PT:Is your organization open to and do you attract all parts of

the industry (commercial operators, private and public sector, con-
sultants and suppliers)?

MK: Yes 
PT: What two people have been most instrumental in the

growth of your organization? Why?
MK: The NYSPA founding fathers (and mothers) – without

them, it wouldn’t have any members! 
PR: How many people usually attend your annual 

convention?
MK: 100-150 
PT What other things do you do beside the annual 

convention?
MK: Regional meetings and a relationship with Meeting of

the Minds
PT: What one thing would you tell other organizations that

they can do to make their groups more successful?
MK: Have a good mailing list, and use it to promote and

market the association.

Three Regional Events set for November
The Parking Association of the Virginias, the New Jersey

Parking Institute and the California Public Parking Association
are holding their annual conferences in November. 

The PAV will meet November 5-7 in Virginia Beach. Contact
is Robbie White at (804) 379-7696. The New Jersey Parking
Institue meets November 14-17 in Atlantic City. Contact Lenny
Bier at (932) 828-8864. The California Public Parking
Association will meet in Irvine. The Contact is Howard
Finnecy at (619) 284-7200.

The Founders: * Active

Bill Bernatovich *

Jeff Bernatovich *

Mike Dalton *

Bob Jean

Anita Morck *

Sue Olley

Sally Palermo

Jack Poulin

Glen Sicard *

arking Today begins a series of
articles on regional associations.
This month we spoke with
Michael Klein, past President

of the New York State Parking Associa-
tion. The Q and A. 

PT: Why a regional association – just what
does it bring to the party? 

MK: The pluses are proximity and a similarity in
the peer group.Easier for travel approval due to lower
cost, and more in common with the people that attend.

PT: Do you think that the time spent (by board members) is
really worth it?Why?

MK: Yes, although sometimes I wonder...My wife and chil-
dren probably wonder also as the office work must get done
despite other commitment.So it comes out of other time.It is worth
it because it gives you a chance to take a step back from the rou-
tine and think in a broader context.Also, by getting to know a peer
group that are more involved in their industry you pick up helpful
information.It’s also good to have someone to talk to that you can
share war stories with and realize that you are not alone.

PT:What makes a person want to become involved in an
organization such as yours?

MK: One needs to actually like what you do, and have a
passion about it.Then being more involved in the industry has
its own rewards.And I have found that in both New York and
the Carolina’s Parking Associations that the state association
board members were (and are) excellent people, many of whom
are leaders at both the state and national levels.

PT: What is the best single thing your organization brings to
the parking profession in your area?

MK: Networking with knowledgeable parking professionals. 
PT: What is the biggest complaint from your members?
MK: That we haven’t held a meeting in New York City. 

P

Regional Group Finds
Common Ground

PT
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