
Quality of customization makes a difference in Parking.
Parkman is what you have been looking for.

The ultra sonic wave senses the presence of vehicles 

and directs parkers to the nearest parking space.

• Speedy and accurate parking

• Pro-environment

• Reduces regular costs

Legend OS is a highly sophisticated product that replaces 

the traditional parking meter.

The new MISCO Legend is a result of all of MISCO’s experience in 

the field of Parking Control Systems since 1995.

Legend incorporates all of the features of “Pay and Display”

and “Pay by Space.”

Original Legend OS

Need Something New in Your On-Street Parking Lot?
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It’s Important to Know That
What You Do is Significant

he most important thing is
that every night when I go
home, I know that what we
do is significant.” Sam

Shanes sums up his philosophy. Emer-
gency phones and intercoms make a dif-
ference? The Talk-A-Phone CEO backs
up his claim.

“I was in the office of a security director in a
major university,” Shanes said. “We were talking
about false alarms from the emergency phones.
‘We don’t get many,’ he said. ‘The students
know that the phone is their friend.’

“He then went on to tell me the story of a
student who was pulled down an alley and was
able to get to the emergency button on one of our
phones that he had installed in the alley,” Shanes
said. “The flashing light and voice of the security
officer answering the call frightened the assailant
away.” 

Likewise the student who ran into a poten-
tial assailant in her shower ... 

“You put emergency phones in the show-
ers?” Shanes asked. 

“‘Yep,’ the security director said, ‘and it
gives the residents a feeling of security, and it works! That guy in
the shower took off like a bat out of hell when it called security
and the flashing started. We were able to respond immediately.’” 

Shanes is head of a company started before WWII. Back then
they made intercom equipment and phonographs. During the war,
all the equipment was for the war effort (not a lot of phonographs)

and when they reverted to commercial production afterwards, they
dropped the record-playing business.

“It was a good decision,” said Shanes, “if you consider where
records are today, or even four- and eight-track tape. We hit our
niche and stuck with it.

“The key to emergency phones and intercoms in most envi-
ronments is survivability,” he said. “Can it withstand the abuses?
We were talking to the head of security in a particularly difficult
area of New York City. His staff had approved the equipment tech-
nically, but he seemed unconvinced. 

“He asked if we could bring it into his office. He then asked if
he could hit it with a metal baseball bat. I was unsure, but had no
choice. 

“This was a big guy. He must have played ball in college. He

took the bat and let fly. If he had hit a ball, it would have been in
the left-field bleachers. He then asked if he could hit it again. And
he did. It survived,” Shanes said.

“He told me later that this, frankly, had been his only concern.
There are many different types of call boxes and intercoms
designed for different uses. His facility was in one of the roughest
parts in his city. He knew what he was up against. 

“That confirmed to me that all the technology on Earth was of
no value if the equipment couldn’t stand up to the environment
where it was to be used.”

The future? Shanes said a part of it certainly is his company’s
“WEBS” – Wide Area Emergency Broadcast System – and VOIP
(Voice Over Internet Protocol), and the power they bring to the
world of communication. 

“After the tragedies at Virginia Tech and Columbine and nat-
ural disasters like Katrina, and the flooding and tornadoes [this
summer], cities and schools are looking for ways to instantly com-
municate with their staff and students,” Shanes said. “And they
need to communicate through different devices, including loud-
speakers, sirens and telephones. Systems that provide this ability
will be on the leading edge in the upcoming years.

“My father, who taught me what I know about business, and a
lot of what I know about life, was right,” Shanes said. “He told me
that what we do makes a difference.

“You can be proud, my dad told me, every night when you go
home, and you will feel a sense of personal reward. And I do.”

He then asked if he could hit it
again. And he did. 

T“

Sam Shanes checks some of his company’s stainless steel emergency phones prior to shipment.

PT

BY JVH
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The Mid Atlantic Parking Association

The Florida Parking Association

The Texas Parking Association

The California Public Parking Association 

Sponsored by:

ONLY A FEW
DAYS LEFT

The Seminars:

• Public Private Partnerships – Cities, Hospitals, Higher Education, Airports – Partner with

the private sector and turn your assets into cash.

• Parking as a Resource – Cities, Universities, Private and Public – Change the way your 

“customers” think about parking. Treat it as a resource, not a source for money.

• Garage Design – How garages fit in to your parking planning.

• The relationship between revenue and your operations – How to be certain you

are getting all your should from your parking asset.

• On Street Technology – from Pay and Display to the Cutting Edge. This is a must for cities,

universities, and all campus environments.

• Making your city and university parking friendly – How Houston changed its

approach.

• Technology – TCPIP and the rest. “Open or Closed” environment. The plus and minus of each.

For complete information, speakers, and locations, log on to

www.parkingtoday.com and click on “conferences”

Seminars for Parking
Managers and Owners

Spend the day – Expand your 

knowledge – Meet your fellow 

professionals.

The session includes five seminars

originating from different locations

around the U.S. Some will be live at

your location, others “beamed” live

from other cities. You will be able to

participate, ask questions and get

answers.

Plus we will have Speed Networking –

meet associates from your area in the

parking business, get their contact data

and some insight into what they do.

Then when you need resources you

will have information in your rolodex

(or palm pilot). You’ve heard of Speed

Dating. Here’s the networking

equivalent.
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t’s probably the only thing that ‘80s
hair band concerts, old-fashioned
tractor shows, arts and crafts festi-
vals, traveling carnivals and rural

weddings have in common: the need for
temporary event parking, often well into
the hours of darkness.

These same scenarios come with a wealth of potential acci-
dents, as well. Drivers tripping on an uneven surface while walk-
ing to and from their cars. Pedestrians getting struck by cars.
Increased crime risk. All of these concerns may be countered
through the use of proper event lighting. 

Portable light towers provide the perfect solution for tempo-
rary or short-term parking lot lighting. But lighting a parking area
involves more than simply putting up a tower. Identifying key
lighting safety issues helps protect drivers, pedestrians and
passersby by providing a well-lit space that prevents accidents
and crime without distracting people driving by.

Light It Right
Before powering up a light tower, the cor-

rect amount of light needed to safely and effec-
tively illuminate the parking lot must first be
determined. If the light is not bright enough to
thoroughly cover the area, there may be risk of
accident, injury or worse. 

The Illuminating Engineering Society, a
group of lighting industry experts, established a set of guidelines
to help determine how many foot-candles of light a particular area
requires. A foot-candle is the intensity of light per square foot of
surface area. By calculating the size of the area to be lit, the cor-
rect amount of light needed can be determined. 

The level of illumination required also depends on what is
being illuminated. For instance, is the parking lot in a grassy field
or on gravel, concrete or asphalt? Because soil and asphalt absorb
light, more light towers may be needed to reach the optimal foot-
candle measurement when on these surfaces. Concrete may not
require as many towers, since this material naturally reflects light. 

Weather conditions also can become a factor when determin-
ing the light needed on a
parking lot. If the sky is
cloudy, the number of light
towers required to reach the
desired illumination level
may need to be increased to
counteract clouds blocking
the moon’s light. 

A person’s age also
affects how light levels are
perceived, with more light
being needed with age.
While this typically won’t
be a factor for parking lot
lighting, it may be worth
considering in special cir-
cumstances, such as parking
for a 50-year class reunion.

Generally, parking
areas require about one to
five foot-candles for appro-
priate lighting. A concrete
lot would fall at the lower
end of that scale, while
asphalt or a field would top
it, possibly requiring an
even greater level of foot-
candles. By determining the
size of the area to be lit and
considering the effects the
parking surface might have
on illumination levels, it
becomes easier to deter-
mine the amount of illumi-
nation necessary to provide
a safe environment. 

Proper Parking Lighting Hel
BY DOUG DAHLGREN

I

ON THE BRIGHT SIDE

The surface of the parking area bears a large impact on the amount of light needed to properly illuminate an area. 
For example, gravel requires more illumination than concrete, which will reflect some light. 
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the light shines from the fixtures may reduce visibility for passing
motorists. Operators must find the right balance between creating
the best possible lighting scenario for the site and protecting driv-
ers from unnecessary distractions. 

Fortunately, operators have an infinite number of positions,
angles and directions in which light fixtures can be positioned.

The key is to arrange the
units to light up the parking
lot safely, but not blind or
obstruct nearby traffic. For
example, placing the light
towers in such a manner
that they shine away from
oncoming traffic is the best
option, as this positioning

creates optimum visibility for drivers traveling by the parking
area. Additionally, tilting the fixtures down 20 degrees increases
the efficiency of the light tower by focusing the light on the park-
ing area and minimizing the amount reflected skyward. Light
pollution and glare can simply be a nuisance, especially to those
in nearby buildings, or it can be a safety concern. Either way, it’s
best avoided. 

elps Keep Event-Goers Safe
Proper Positioning

After establishing the correct level of lighting, where a light
tower is placed and how its fixtures are positioned are the next
factors to consider in creating a safe parking area. 

First, consider the physical location of the light tower. The
ground on which a tower is placed is vital to the unit’s stability.
When settling on a location,
seek a surface that is flat and
firm, because a portable
light tower could potentially
fall over if placed on rocky
or sandy soil or an uneven
grade. Overhead obstruc-
tions, such as power lines
and trees, also may inhibit
the use of towers in a particular location. Since a tower can be
deployed as high as 30 feet, the unit must be free of anything
above the ground that may damage the tower and subsequently
risk the safety of those in the lot.

After a proper location has been selected for the unit, the
positioning of the tower’s fixtures is the next safety factor to
address. If light towers are not positioned correctly, the direction

Continued on Page 20

It may be worth considering in
special circumstances, such as
parking for a 50-year class reunion.
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On the Bright Side
Proper positioning of not just the fix-

tures, but the complete tower, will reduce
shadows on the lot. By eliminating dark
areas, it will be easier to prevent crime as
well as to maintain safe foot and car traffic
through the area. 

Although advances in technology have
made a significant difference, some

addition, a visor can reflect light back
to the ground to increase its intensity
on the lot. This tool’s benefits are
twofold: It decreases the driver’s pos-
sibility of being distracted by light
while increasing the efficacy of the
light itself. 

Today’s towers are engineered to
help eradicate common lighting chal-
lenges of the past. For example, light
fixtures are now designed to help
eliminate “hot spots,” areas that
receive a high concentration of light
while another location is left in the
dark. New fixtures distribute light
more evenly to cover a parking area
more efficiently. Some manufacturers
also are producing light fixtures
developed with strategically posi-
tioned reflectors that maximize the
light produced by the lamps, further
increasing the safety of event-goers. 

Automatic lighting sequence and
command control systems also have
improved parking safety and security.
These systems automatically turn
lights on and off at set times, elimi-
nating manual operation. Photocell
sensors start the unit’s power at dusk
and shut down the tower when the sun
rises. This removes the need for a per-
son to take time away from other
tasks to turn the light tower on and
off. 

Light towers are easier to trans-
port from one area to another now,
making the units especially useful for
the mobile world of summer concerts,
special events and other activities.
This engineering reflects how today’s
light towers are created with portabil-
ity in mind. Not only have these tech-
nology and design advances made
portable light tower usage safer, but
the changes also have created better
lighting for outdoor environments.

Considering that portable light
towers are safety tools in their own
right, operating them in the safest
manner possible is a must. It is impor-
tant to determine the proper amount
of light needed for a parking lot. Cor-
rect tower placement and fixture posi-
tioning also will help protect event
workers and the public alike. Keeping
proper positioning in mind will allow
event-goers to focus on the main
show, rather than their safety to and
from it.

Doug Dahlgren is Product Manager for
Allmand Bros. Inc. He can be reached at
ddahlgren@allmand.com 

Patent PendingPatent Pending

Toll Free 877-538-2666
www.boomerangsystems.com

Fit More Cars in Less Space
Fit more cars than a ramp garage for less money.  

Boomerang APS is fully automated with quick delivery time.
Systems are totally modular and can be built to suit most 

any project with any variety of facades.  

Reliable Technology - Reputable Manufacturer
Made in The U.S.A.

355 Madison Avenue 350 West 2500 North
Morristown, NJ 07960 Logan, UT 84341

Proper Parking Lighting Helps Keep Event-Goers Safe 
from Page 19

PT

portable light towers may still produce a
small amount of glare, which can temporar-
ily blind motorists, compromising the safe-
ty of both drivers and pedestrians. Howev-
er, glare can easily be corrected by angling
the light fixtures down while employing a
visor. This curved piece of aluminum
attaches to each fixture to prevent light
from traveling in an undesired direction. In

 pt 1007 R3.qxd  09/17/07  9:18 PM  Page 20



OCTOBER 2007 • PARKING TODAY • www.parkingtoday.com 21

hen “The Donald” builds North
America’s tallest residential struc-
ture, he wants to be sure the con-
dos he sells are top of the line.

That goes for the service the owners receive. And
where does that service start? The parking
garage.

Trump International Hotel and Tower in Chicago will,
when finished, reach 1,362 feet, making it the tallest condo
building in the world with units 90 stories above the
Chicago River.

Although final completion isn’t scheduled until 2010,
the hotel that’s located on the lower 30 floors will be

opened in December 2007. Construction will contin-
ue until the building’s spire is added and the building
is finished.

Shevket Dardovski, President of Downtown Parking
and operator of the 925-space garage, smiled at the fact that
they will have built-in customers when the garage opens. 

“There are a lot of construction workers and they will
need a place to park. They will be charged, but they will
get a ‘special’ rate,” he said.

Parking rates in the garage will range from $30 a day
to $325 a month. If they want, some condo owners can pur-
chase deeded parking spaces. 

The building is over75% sold, says Dardovski. Don-
ald Trump came out a couple of months ago to visit the site
and celebrate the selling of the unit that topped 75%. It will
be sold out before it is completed.

Permanent monthly parkers will use an AVI system
for entry and exit, said Eric Risch, President of Automated
Parking Technologies, the company that is installing the
parking control equipment (Skidata and Tagmaster). 

“We expect many of the owners will be valet parkers;
however, they will have a choice,” Risch said.

The valet system has been interfaced with the hotel
front desk system to ensure that overnight guests are properly post-
ed. “This can be a big problem,” Dardovski said. “Try as we may,
once in a while a guest with a car slips past. Interfacing the two
systems ensures that this does not happen.”

The valets will use handheld units to scan and issue bar-coded
tickets for all arrivals. Each time a car leaves, that ticket will be
made invalid. each new arrival will be treated as a new guest.
“That way we will ensure that every guest is properly charged and
accounted for,” he said. Daily valet parkers will pay at a central
cashier and their car will be brought around. 

W

APT President Eric Risch (L), and Downtown Parking Executives Veton Sulejmani, VP,
Nick Tywan, President of AVP Hospitality, and Shevket Dardovski, President of Downtown
Parking stand before the new Trump International Hotel and Tower in Chicago.

There also will be a facility for self-parking, although it
remains to be seen just how many self-parkers there will be at this
five-star properly. The system will use credit card in/out, as well as
pay-on-foot for self-parking. 

The parking system also will pre-issue “event tickets” that can
be provided to attendees prior to an event. And it will provide for
validators to enable the host to prepay parking and expedite exits.

Trump International Hotel and Tower is designed as a large-
scale mixed-use project – the first of its kind in Chicago.

PT

And where does that service
start? The parking garage.

“The Donald” Builds
the “Tallest” in Chicago
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of course, parking through its
License Plate Recognition (LPR)
software.

“If you look across the Fed-
eral Signal product line, you will
see a lot of companies with differ-
ing pieces of the same pie cover-
ing the safety, security and well-
being of people. Whether they
live in a community, are going to
a college or university, or work in
a building or a factory, our prod-
ucts touch them daily.

“Look, we make fire
engines, light bars for emergency
and police vehicles, communica-
tions equipment, networked secu-
rity systems, parking control sys-
tems, emergency lighting – virtu-
ally every type of technology
used by our customers to serve
and protect their customers.

“What we do, we do well,”
McConnaughey said. “But when
we stepped back and looked at
the individual products, we real-
ized that we didn’t have a com-
plete application. We needed to
pull the products together. We did
that last year with the purchase of
Codespear.”

“Consider the problem,”
interjected Michael Wons, a Federal Vice President and its Chief
Information Officer. “We work with fire departments, police
departments, sheriff’s departments, hospitals, Homeland Security,
city emergency services, parking operations, but we found that it
was seldom if ever that all these organizations could communicate
with one another. It was a huge problem on 9/11. Fire and police
were talking on different bands, on differing technology. 

“Codespear solves that problem,” Wons said. “It’s a software
platform that serves as a coordinator and translator so differing
technologies can talk to one another. Before Codespear, to get the
police, fire, emergency and services organizations to interact, you
would have had to replace the technology in all but one of the dif-
ferent organizations. That was nearly impossible. Forget the cost;
think about trying to get many differing jurisdictions to decide on
a single source. This [Codespear] technology makes the problem
go away,” Wons said.

The Codespear platform sits between all the different com-
munications and data technologies and the needs of the communi-
ty. Communications and data come in on one side and are routed
to exactly where they are needed. It could be something as simple
as sending LPR information to the police or parking facility count
data to the intelligent transportation systems signage, to the coor-
dination of a massive relief effort after a natural disaster or terror-
ist attack.

“We have the platform running in a number of communities
across the country. Wayne County (Detroit), MI, and Phoenix Sky

Federal Signal in Midst o

Michael Wons, Vice President and Chief Information Officer (l) and David McConnaughey, President of Federal Signal’s
Safety and Security Systems Group.

BY JOHN VAN HORN

ederal Signal is evolving into a provider
of total-system solutions that enhance
public safety, security and well-being.”
This is how David R. McConnaughey,

President of Federal Signal’s Safety and Security Sys-
tems group began an interview at the company’s global
headquarters in Oak Brook, Illinois. “My goal is to
accelerate that transformation.”

Dave envisions bringing the many businesses that fall under
his leadership, one of which is Federal APD, together to share data,
technology and other resources to enable new comprehensive
solutions to meet customer’s increased needs for safety, security
and well-being.

“To begin, we formed an advisory board with members across
all the markets we cover. This 10-person group has become a per-
sonal ‘think tank’ for me. It meets periodically and helps us to
align the technology we have and provides insights into technolo-
gy we need.”

According to McConnaughey, Federal Signal is in a buying
mode. It is seeking out technology companies that are a “fit” with
its existing divisions. “For instance, we just completed the pur-
chase of PIPS Technology. This is a CCTV/Video technology
company that blends perfectly with our companies that provide
security products to industry, municipalities and universities, and,

F“
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Harbor airport are two, Wons added.
“What’s really neat,” said the former Microsoft lead technolo-

gy strategist as he opened his computer and entered a couple of
commands, “is that we can input individual phone, fax, email, and
instant message addresses for
literally millions of people in
a given area. Then when there
is need to contact them, say in
the event of a tornado or other
imminent disaster, we can
send out instructions and life
saving information.”

Wons then hit send, and
in a few seconds his cellphone and those of McConnaughey and
their assistant rang, and a preprogrammed message was received.

“The system can be preprogrammed to send information to
different groups depending on the situation,” Wons said. “But most
important, it can take data and communications from virtually any
source and protocol and translate it into any other protocol.”

Asked whether this didn’t’ keep some customers from pur-
chasing Federal’s other products to replace those that couldn’t
communicate, McConnaughey smiled. 

“Our vision is more long term. If we can put this platform in

place and allow, say, all parking systems in a community or for a
particular parking operator to interact, we are building an ongoing
relationship. Then when the time comes to replace old or outdated
equipment, we are there.”

“We are building on Microsoft’s ‘open architecture’ concept,”
said Wons. “We want our customers – from a parking operator to
Homeland Security – to be able to tie into and use the platform.
It’s designed so the customer can host the software, or a third par-
ty or us. It has to fit.”

“I can’t say it often
enough,” McConnaughey
said. “Federal Signal is tran-
sitioning into a company that
is a leader in our field. We
have most of the tools and
are acquiring the rest that we
need. We may invest in one
company and purchase

another outright. But it must fit into our vision. We advance the
safety, security and well-being of people.”

Venture capital expert Dan Needham, who has been advising
Federal Signal on its acquisitions, sat in the corner during the
meeting. “This is a textbook case of a company reinventing itself
through painstaking research and careful, focused, acquisitions,”
Needham said. “There will be more to come …”

You can reach PT Editor John Van Horn at jvh@parkingtoday.com.
Federal Signal’s web site is www.federalsignal.com.

of Change …

Forget the cost; think about trying
to get many differing jurisdictions
to decide on a single source.

PT
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but keep in mind
we’re talking about
parking garage
lighting.

In efforts to
stay on the cutting
edge of lighting
technologies, we
have taken all of the
above lighting sources and independently tested them to see
which system would answer the following questions:

Which would be able to provide ample illumination, and
have a good uplight contribution, a broad light distribution and
a good downlight contribution without glare?

Which would be the most energy efficient? (As of 2005,
which would be able to maximize the tax deduction available
by the Energy Policy Act 2005 criteria?)

Which would have the lowest maintenance costs?

Which would bring the most environmental benefits;
which would be the most “green”?

And most important, which system would create a safer
environment? 

We placed high-pressure sodium down on the “accepted”
list due to the color rendering (orange-yellow light), which
cannot distinguish colors from brown to red to green to blue to
black to gray. They all look the same. It also is quite expensive
to maintain, because every two to three years, all the lamps
need to be replaced since their “rated life” is so low as com-
pared with other systems.

We ruled out metal halide, because it is a high-intensity
discharge (HID) monopoint light source that is very glary. It
almost takes on a “flash bulb” effect when one looks at it. It
takes the eye a few seconds to refocus. HID’s go through what

BY PETER KELLY

‘Greening’ America’s G
f someone had asked me seven years ago
where my future concentration would be
regarding commercial lighting design, the
last marketplace I would have mentioned

would have been multi-level parking garages.
In the 26 years I’ve been designing commercial

lighting systems, I’d like to think I’ve learned a little
something about it. During that time, I’ve had the oppor-
tunity to work on some of the most prestigious projects in
the country: General Electric’s world headquarters, the
Empire State Building, World Trade Center, MetLife cor-
porate headquarters (formerly the Pan Am Building), as well as
for cities, hospitals, universities, etc.

Now, it’s multi-level concrete bunkers. The glamour has
gone. Or has it?

When we think we have seen it all, we have not. Let’s take a
look at the differing lighting technologies:

First, thanks to Tom Edison, it was incandescents. Then it
was “early” vapor-tight fluorescents, mercury vapor, low- and
high-pressure sodium, metal halide, pulse-start metal halide,
induction, light-emitting diodes (LED) and “new” vapor-tight
fluorescents. Yes, several other lighting sources have come about,

Before

I

After

The chief problem we faced
was the same decades-old
problem with the “early” style
fluorescents, which was
cold-temperature performance.
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lamp manufacturers refer to as “color
shift” when not properly maintained,
which, as with high-pressure sodium, has
to be maintained every two to three years.

We then tested an induction lighting
fixture that has entered the marketplace
over the last few years. They also are
glary and look very similar to metal-
halide fixtures. Their claim to fame is
that they are supposed to have a long
lamp life; actually, manufacturing
specifications state up to 100,000
hours, but in most cases they are war-
ranted to five years. It is a very expen-
sive system from an up-front cost
standpoint, and it is so expensive to
“retrofit” (replacing lamps or ballasts
after five years) that some manufactur-
ers recommend replacing with new
fixtures. They have limited wattages
available, and should be used in areas
that have limited access, such as pole
or street lighting.

Then we tried testing LED fix-
tures. They are very new to the mar-
ketplace from an actual luminaire
design (they’ve been around for sever-
al years for traffic signal lighting, for
example). For the lack of a better
description, they resemble tiny flash-
lights. Their claim also is long lamp
life at 100,000 hours, although war-
ranted to 60,000 hours in most cases.
They are expensive and have extreme-
ly poor light distribution and little-to-
no uplight contribution. 

Lastly, there are “new” vapor-
tight fluorescent fixtures which aren’t
exactly “new.” There have been
advancements in these systems for
more than a decade, with new lamp
and ballast configurations, multi-level
switching and controls, photocells,
etc. They can use mirrored reflectors
to bend and shape the light in ways to
properly illuminate most applications. 

The chief problem we faced was
the same decades-old problem with
the “early” style fluorescents, which
was cold-temperature performance.

We tested a variety of “conven-
tional or economy grade” fixtures that
are available in today’s marketplace
(most of which are produced overseas).
In cold temperatures, we found that the
gasketing, which is the most important
part of a vapor-tight fixture, would

contract and separate from the lens. No
more vapor-tight. This would result in
reduced light output, dirt and insect accu-
mulation inside the fixture, and major
future maintenance considerations. Nearly
all the fixtures we tested had this problem. 

The solution was to use a high-quali-
ty vapor-tight fixture that stood up to the
very cold temperatures and adverse cli-
mate conditions typically found in the
northern regions of the country. 

Garages ... With Light!

Continued on Page 26

Your One Stop
Parking Solution

Driver looking for parking 
calls us from his or her car.

We direct them to your 
lot, garage, or dock.

• Why we are different: People can call from their car at the 

last minute OR they can reserve on line.

• Our web site and phone service provide BOTH daily and 

contract parking referrals.

• We will direct all types of parking to you including personal, 

business, fleet returns, heavy equipment, RV’s and boats.

Parking Operators and Owners:

To have your parking facility listed with us call or log on to:

www.parkingservicedirect.com
1-888-5-WE-PARK

(1-888-593-7275)

See us at Booth # 1532 at the Intertraffic NA Show, Ft.Lauderdale, Florida

Booth 
#1532
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Talk about a “green” lighting system. There are no sys-
tems greener in the marketplace today that can do as much for
multi-level garages as a high-quality fluorescent system and
nothing safer in appearance with its clean, crisp, bright light.

These systems have been installed in nearly 100 garages
(close to 65,000 fixtures). By saving more than 35 million
kilowatt hours of electricity collectively, we have saved the
equivalent of 21,000 metric tons of CO2 or 24 million gallons
of gasoline or 50,000 barrels of oil. We’re very proud about
helping the environment.

And with an estimated 40,000 parking garages in Ameri-
ca, we are confident this lighting system will be very preva-
lent for the future of garage lighting design – until some other
technology decides to come “full circle.”

Peter Kelly is a Founder and a Managing Director of IntellEnergy. 
He can be reached at pk@intellenergy.com.

‘Greening’ America’s Garages ...
With Light! 
from Page 25

PT

Cramer Wins in
Harrisburg

It’s official: Stan Cramer has won his battle to keep the
Harrisburg (PA) International Airport from stealing his prop-
erty and his business. The agency governing the airport has
tried over the past few years to use eminent domain to take
Cramer’s business. They didn't know whom they were up
against. 

He has fought them every inch of the way and here is the
result:

The Susquehanna Area Regional Airport Authority
(SARAA) adopted a resolution outlining the terms pursuant
to which it is willing to amicably resolve litigation surround-
ing its condemnation of property belonging to Cramer. Pur-
suant to the resolution, SARAA would withdraw its “Decla-
ration of Taking” and make certain payments to Cramer. In
return, the Office of the Attorney General’s Office for the
Commonwealth of Pennsylvania would withdraw antitrust
litigation that it had commenced against SARAA, and the
parties would agree to a process by which SARAA can obtain
Cramer’s property in the future for airport development
needs. SARAA Board Chairman John Ward said “the resolu-
tion strikes a delicate balance between the needs of HIA to
fulfill its mission of encouraging economic development in
central Pennsylvania ... and protecting the interests of Mr.
Cramer and the patrons of his parking lot.”

Note the part about the attorney general withdrawing its
litigation against the airport. That is all Stan’s doing. He
fought back and he won. Mark one up for the little guy
against the government.

With the settlement, Stan gets $300,000 and the airport
cannot attempt to take his property for three years. After that,
and after it meets certain conditions, it may again try to con-
demn the property, but if Stan doesn’t like the price it sets, he
can require that an appraiser be called in and that the number
be set by the appraiser. 
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Everyone Pays for Parking ...
Doug Holmes, IPI prez, parking

guru at Penn State, and founder and
owner of one of the most active parking
sites on Earth – the Cpark-L list serve –
has used his background and wisdom to
clear up a matter that has concerned me
for years: charging for parking on uni-
versity campuses. 

First, the question as it came in:
We are moving toward changing

[our] parking culture and requiring
everyone [at our university] to pay for
parking, with the exception of the Board
of Trustees and the members of the Foun-
dation Board. We have multiple advisory
boards for [our] colleges, our IT depart-
ment, etc., and they all meet on a month-
ly basis. I imagine other universities
have the same situation. How much do

you charge these groups, and how are
these individuals charged? Please elabo-
rate on your permitting procedures for
advisory boards, volunteers, etc.

And Doug’s response:
We have worked very hard to ensure

that all permits are issued on a fee basis
and that fees charged are the same for
similar levels of privileges. Our Trustees,
permits are paid for out of central fund-
ing, although not out of the individual
trustee’s pocketbook. Even research sub-
jects that have parking permits are
assessed a fee. 

In most cases, however, the depart-
ment benefiting from the research usual-
ly picks up the tab. The reason for this is
that for every “free” permit issued,
someone is picking up the tab. If you are
operating independently, from a finan-
cial standpoint, that means students, fac-
ulty, staff or someone who is paying for
their parking service is actually subsidiz-
ing the “free” parking.

Even volunteers, such as the docents

at the museums on campus have a fee
assessed on their permits, although the
curators of the individual museums pay
for the permits out of their budgets. 

When you start giving away parking
privileges, it becomes very difficult to
draw the line. You start getting into a
who-is-more-worthy situation. So charge
them all, or at least make someone
responsible for picking up the tab. It is
amazing how many fewer permits some-
one can get by with when they have to
pay for them.

The last sentence is the key – “It is
amazing how many fewer permits some-
one can get by with when they have to
pay for them.” Amen.

OK, give free parking to the donor
of the new hospital wing, but have the
hospital pay for it. That way, they will
think about it before they give it to every
doctor, head nurse, and grad student.

JVH

JVH comments on Parking News every
day at PT Blog – log on at 
www.parkingtoday.com. 
Each month, there are at least 40 other
comments like these, posted daily.

Continued on Page 34
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t’s a simple truth: If you are a woman and you
are alone and you are in a parking garage, you
are afraid. Some will admit it, others will not.
I am one of those who admit it. We’re not

cowards. It’s just that we’ve all seen one hundred
too many movies (not to mention television shows
and commercials) where the hero or heroine is
chased, threatened, stalked, shot at, blown up or
otherwise harassed in a parking garage. 

Julia Roberts and Denzel Washington run for their lives
in a parking garage in “The Pelican Brief.” As “The Termina-
tor,” now-Gov. Arnold Schwarzenegger hunted down Linda
Blair in a parking garage. And on TV, Jerry Seinfeld and his
pals lose their car and spend an entire day trapped in a park-
ing garage exchanging sarcastic quips, desperately seeking a
restroom and, finally, giving in to complete defeat and depres-
sion. And don’t forget Woodward and Bernstein’s “Deep
Throat,” skulking around a parking garage delivering White
House secrets to the then-Washington Post reporters.

But we can’t place the blame entirely on Hollywood’s
shoulders. There are other reasons females grip their key-
chain mace tightly as they walk through a parking garage.
The entertainment industry has merely tapped into a vast
resource of creepy locations that never fail to provide a
spooky backdrop for any devious and dangerous plotline.
Has anyone ever heard a happy ending to a story that begins
in a parking structure?

I will incur the disgust of every feminist alive (including
myself), and be guilty of a raging generalization, by saying
so, but men just don’t seem so affected by “parking structure
fear.” In my mind, it all boils down to upper-body strength
and single-mindedness. Males do one thing at a time: Park,
lock in coordinates, gather belongings, move toward destina-
tion (a little like the aforementioned Terminator). And if any-
one or anything gets in their way, they have built-in protec-
tion. They also are not so frequently hindered in their defense
or flight by large shopping bags and small children.

Another admission: Sometimes it’s not just fear that
drives me away from the parking structure into the parking
lot. There’s also the time crunch. I can either park in the sun-
shine, within eyesight of my next shopping moment, or I can
snake into the maze, back and forth, up and down ramps and
then begin the quest for the elusive elevator. Given the choice,
I stay outside, avoiding confusion and delay, and further nur-
turing my aversion to garages.

No criticism intended for the builders and operators of
these superstructures, but parking garages are a bit daunting
in general, and no individual, of either sex, should be
ashamed of a little garage-o-phobia. Gray concrete walls
and booming echoes, smelly stairwells and gigantic, impos-
ing pillars, dark corners and dried gum everywhere you
look. Not to mention the flickering, mind-numbing fluores-
cent lighting that casts eerie shadows and makes even the
loveliest woman look haggard. 

I
BY MELISSA BEAN STERZICK

The Amateur Parker …

Why Women F
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