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the complaint was ignored.  
I think the chief is not going to have a

happy retirement. Now you see why if you
have a garage manager who doesn’t take
any vacations and never gets sick, you may
have a problem.

***
In August 2005, I commented on the

fact that the local merchants in West Dear-
born, MI, were up in arms over the city’s
plan to charge for parking in the area.  

The money quote from my August
discussion is this:

Let’s see – the businesses will suffer if
paid parking is instituted. So you are telling
me the only reason people come to these
businesses is because of free parking.
They are willing to pay for parking to see a
Tigers game, or to visit a fancy restaurant,

or when they stay overnight at the Ren Center downtown, but
they won’t pay a small amount when they come to eat or shop in
West Dearborn? Sorry, sports fans, it doesn’t fly. 

If you want people to come to your area and shop, give them
a reason to do so. Make it fun to shop there. Clean up the streets,
put in new lighting and storefronts, repave and fix the sidewalks.
Increase security. Put in a 12-plex cinema. Cost too much? Not if
you take the money you get from parking and roll it back into the
neighborhood from which it came.

Someone must have been listening – the new pay-for-parking
plan just went into effect. And they are going to start enforcement
in earnest shortly. They seem to be doing everything right – higher
prices on-street, lower prices off-street. Monthly parking, for busi-
ness employees, is substantially cheaper than parking on-street.  

It’s a good beginning, and I think West Dearborn will find
that many of its parking woes will go away. The only problem
so far that I can see is that there is no comment as to where the
money collected will go. My guess – and it’s a wild one – into
the general fund.

Three-quarters of the solution is better than none at all. Good
start, West Dearborn. Hope my advice last year helped a bit.

***
A priest in New York got a parking ticket while ministering to

the sick at a local hospital. When word got out, people lined up to
pay the cleric’s $115 fine. So many, in fact,
that he now has a surplus. One person
gave him $230 and told him to go out
and get two more tickets.

Seems reasonable to me.

Socko Boffo, Sticky-Fingered
Chief, Dearborn and a Lucky Priest

can see the headlines in Daily
Variety now: “Windy City and
LaLa Land Park at PIE” or
“Socko Boffo ‘Net Connect at

Dessert Bash” or “Park Meet and
Tech Connect.”

Admittedly, I am prejudiced, just a bit,
but opening day of the Parking Industry
Exhibition was stunning. Nearly 100 people
in Los Angeles and double that in Chicago
crowded darkened rooms to hear presenta-
tions by industry experts in both cities. Three
originated in L.A. and four in Chicago. 

There’s a picture nearby that will give
you a “feel” for what happened. This was
taken in Chicago – Don Shoup was speaking
in Los Angeles. OK, it ain’t rocket science.
What’s the benefit? Except a lot of sizzle …

The Internet interconnect enabled folks in one place to expe-
rience a live presentation in another.  Dr. Shoup wasn’t available
to come to Chicago; however, he could easily make his presenta-
tion in Los Angeles and be seen and heard in Chicago. A number
of presenters in Chicago also could be seen and heard in L.A.
Questions were asked from both venues.

“Live” is the operative word.  You get the immediacy of the
presenter’s voice and edge. You can react to what’s said and ask
questions. Is it better than a recorded presentation? Is Broadway
better than the movies?

I heard nothing but raves from the usual critics. We learned a
lot, and next time it will be even better. But it was a great start.

Look for PT to bring you more and more such events in 2007
and beyond.

***
This just gets better and better. The former chief of police of

the town of Skaneateles near Syracuse in New York has been
charged with grand theft after it was discovered he might have
taken between $3,000 and $50,000 in parking meter coins during
his tenure as chief.

The theft was discovered when he retired and his successor
noted a spike, a big spike, in meter revenue income. When investi-
gators got a warrant and searched the former chief’s house, they
found used meters. 

They also were able to buy some on eBay. They didn’t file on
the “meters on eBay” scandal, as they couldn’t decide whether the
meters had been declared surplus or not.  

It also seems that eight or nine years ago an alert citizen noted
that it was suspicious that the chief was personally collecting the
money from the meters and he reported it to the powers that be.
However, since the meter money fell under the chief’s purview,

Point of View

I
BY JOHN VAN HORN
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Industry Notes
Parkeon has added a new head for its Marketing staff in the

US. Nancy Rieti assumed the position of Marketing Director for
the company in August. She works out of its US headquarters in
New Jersey.

Former Amano sales team member David High has opened
Smart Parcs, a dealership/service operation in Virginia. His new
company has been authorized for Amano sales, service and instal-
lation. Its main office is in Cheasapeak, VA, with a satellite office
in Richmond. He can be reached at (757) 485-5527 or
david@smartparcs.net.

Finfrock Design-Manufacture-Construct recently signed a
contract with Coneca Properties, developer for the Yamato Feder-
al Office Center in Boca Raton, FL, on a five-level garage. Fin-
frock was able to revise the design, which had been on the draw-
ing board for nearly four years, and to match the budget of
$7.2MM for the project. Construction will begin late this year,
with completion scheduled for mid-2007. The Florida-based cor-
poration – through its sister companies Finfrock Design, Finfrock
Industries and Finfrock Construction – designs, manufactures and
constructs precast/prestressed concrete structures. 

WPS Parking Systems has begun the first phase of its 2006
expansion in the United States. Four new employees have been
added in the main office in Torrance, CA: Bo Briscan, Brian
Jones, Daniel Trumpler and Danny Dumitrache. Jones is Western
Regional Sales Manager. Trumpler will manage the company’s
U.S. repair center. Dumitrache is a field engineer. 

Central Parking Corp. of Nashville, TN, a leading provider of
parking and transportation-related services, has declared a regular
quarterly dividend of $0.328125 per share on the convertible pre-

ferred securities issued in a private placement to qualified institu-
tions in March 1998. Central Parking operates more than 3,100
parking facilities containing about 1.5 million spaces at locations

Continued on Page 10
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Alexander Palacios (left), parking enforcement leader of Houston’s Parking
Management division, and Liliana Rambo (right), the division’s assistant director,
were recognized in a recent ceremony by the city as “Team Players” for their
workplace performance. 
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in 37 states, the District of Columbia, Canada, Puerto Rico, the
United Kingdom, the Republic of Ireland, Chile, Colombia, Ger-
many, Peru, Poland, Spain, Switzerland and Greece.

The city of Wilmington, DE, has purchased a Scheidt & Bach-
mann ChipCoin System for its 10th and Washington Street Park-
ing Facility. It has 562 spaces with two entries and two exits, and
will be fully automated with two pay-on-foot machines. The city
has nine parking facilities with a total of 4,950 spaces; all facilities
tie back to S&B’s Central Management System in the parking
office using a wireless network. The ChipCoin system, used main-
ly in the United Kingdom, Asia and throughout Europe, was intro-
duced in the United States in 2005 at a Baltimore Parking Author-
ity facility. The company also announced that the Louisville Inter-
national Airport has issued a letter of intent to purchase an S&B
Parking Access and Revenue Control System (PARCS).

The Portland Cement Association and the Post-Tensioning
Institute will host a series of seminars this fall on the fundamentals
of post-tensioning. They will provide the basics of post-tensioning
as it applies to elevated structures. It will benefit any building pro-
fessional seeking a fundamental understanding of post- tensioning
design and construction concepts. For more information, go to
www.post-tensioning.org/seminars_dpts.asp.

The World Parking Symposium VI is slated for June 24-27 at
Penn State University. Full information is available at the sympo-
sium’s Web site (www.worldparkingsymposium.ca). Also note
that the World Parking Library, an important resource for people
in the parking and transportation industries, is now open and
accessible at the Web site. It features more than 160 presentations
and papers from around the world. 

Standard Parking Corp. has reported second-quarter 2006
earnings per share of $0.43, as compared with $0.40 per share in
second quarter 2005. Revenue (excluding reimbursed management
contract expense) and gross profit for the 2006 second quarter grew
4% and 7%, respectively. Company CEO James Wilhelm noted,
among other things, that pre-tax income increased by more than
15%, despite the continuing after-effects of Hurricane Katrina; and
that location retention reached 92%, the highest level since 1998. 

Gameday Management Group has been awarded the specta-
tor shuttle operations contract for the new NFL Arizona Cardinals
Stadium in Glendale, AZ. The agreement with the city of Glendale
covers coordination of all spectator load zones and shuttle bus
movements between the stadium and the special event park & ride
lot at 91st Avenue and Orangewood.  “Given Gameday’s substan-
tial experience, we are confident it will provide fans with the high-
est degree of efficiency and customer service,” said Jamsheed
Mehta, Glendale’s Transportation Director. For more information,
go to www.gamedaymanagement.com.

Jack Lettiere, a former commissioner of the New Jersey State
Department of Transportation, has joined Edwards and Kelcey
(EK) as Senior Vice President. “Jack Lettiere has been a pivotal
figure in developing New Jersey’s transportation infrastructure,”
said Kevin J. McMahon, EK Chairman and CEO. “His expertise
and experience will be invaluable in assisting our clients to meet
the challenges of tight budgets, increased transportation demands,
and the need to streamline project delivery.”

McCarthy Building Cos. has been awarded the contract to
build a 336,180-square-foot parking structure at Glendale (CA)
Community College. The $26.4-million facility will comprise six
levels with space for 1,169 cars, as well as 101 new surface spaces.
The structure’s northwest corner will include bridge access to a
freestanding elevator tower, which will provide access to all levels
of the parking structure, which is on a hillside. Vehicular entrance
will be available from the ground, first, second and third levels.
Scheduled for completion next summer, the structure was
designed by International Parking Design of Sherman Oaks, Calif. 

The Precast/Prestressed Concrete Institute’s Annual Con-
vention & National Bridge Conference will take place Oct. 23-25
at the Gaylord Texan Resort in Grapevine, TX. “The programs at
both events will present design examples and recent innovations
that are helping to make precast concrete more popular with build-
ing and bridge designers throughout North America,” said James
G. Toscas, president of PCI. “Architects are finding more ways to
use architectural precast concrete, structural components and all-
precast concrete designs to help them create environmentally
friendly and cost-effective solutions.” For more information, go to
www.pci.org/convention.

from Page 8

Industry Notes
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Letters

Editor, Parking Today: 

Thanks, you have made my day. The “Death by Park-
ing” series makes me wait by the mailbox in anticipation
each month.

Larry D. Gregory, P.E.
BSW International

The writer asked for the “link” to “Death by Parking” on
www.parkingtoday.com. It was promised in our last issue.
Unfortunately, our webmaster is slower than the magazine
this month. However, we do have the entire first episode and
all chapters of the second episode available, and if you drop
an e-mail message to jvh@parkingtoday.com, we’ll send it
to you as we did for Larry.  Editor

PT

Middle Management
Can Make All the
Difference

As businesses enter the crucial fourth quarter, it’s time to
jump-start approaches that will make the difference between
posting great numbers and coming up short. It’s estimated that
fewer than 1% of all business managers are “top of the hill”;
99%  are middle management, struggling to manage up while
delegating down. They are the unsung heroes of business lead-
ership who can make all the difference to a company’s success.

The opposite of “top of the hill” need not be “run of the
mill.” Good middle managers are key to successful business
operations. Too many middle managers, however, “appear to
have a master’s degree in mediocrity,” says management con-
sultant and author Mary Elston. “That’s because no one ever
taught them how to get started, or how to take on a manage-
ment challenge and get the job done right.”

Too much of today’s middle management operates by tri-
al and error—what Elston calls “management by default.” In
her many seminars, and her book “Master Your Middle Man-
agement Universe,” Elston says the key to successful middle
management is “Moga Moga.” It’s a phrase coined by Elston’s
father to mean “Get a move on!” She has expanded that into
an acronym for middle managerial growth: Motivate, Orga-
nize, Guide and Achieve. 

Moga Moga Management allows the manager to succeed
using three easy steps:

• Take stock of the way things are being done now, identi-
fying anything that may be hindering productivity and suc-
cess. This should take the form of team meetings followed by
one-on-one assessments. 

• Address process issues, eliminating any that are inher-
ently chaotic and making sure that individual contributions are
being maximized. 

• Use the results of the first two steps to fine-tune a sys-
tem that will include what Elston calls the “Four E’s”: elimi-
nate overlap, enable ownership, engage process and enhance
productivity. “No role should be cast in stone,” Elston says.
“Fine-tuning roles and performance is the key to achieving
work balance and improving productivity.”
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Want to Save Some Money?
Park Your Car in Memphis

Circle #104 on Reader Service Card

On the supply side, in the 49 U.S.
markets Colliers surveyed, 63 parking
garages are expected to be added over the
next 24 months, although 27% will occur
in the Washington, DC, area alone. 

In Canada, rates for unreserved park-
ing spaces posted
marked gains during the
past 12 months, rising
14.1%. The median rate
for unreserved parking
now averages C$194.51
per month. Canadian dai-
ly parking rates increased
7.6% during the same

12-month period, and the median rate for
daily parking now averages C$13.25.

Colliers International’s survey was
conducted in June and covered a broad
selection of 59 metropolitan areas in North
America, as well as select cities in Europe
and Asia. For the complete survey, log on
to http://www.colliers.com/Markets/
USA/News/2006ParkingRelease.

arking costs have
increased nationwide for
the third year in a row,
mirroring rising demand

for office space and adding stress
for commuters in the
U.S., Canada and
around the world,
according to the sixth
annual North Ameri-
can Parking Rate sur-
vey from Colliers
International, a lead-
ing global real estate services firm. 

With 49 U.S. markets and 10 Canadi-
an markets under study, Colliers’ survey
shows that over the past 12 months, the
cost of parking has increased by 4.4%
(monthly rates) in response to an

improved business climate and contin-
ued robust retail spending. Daily rates
showed the most significant increase –
consistent with strong retail sales and a
buoyant economy. Even if the economy
slows, Colliers predicts parking rates will

continue to rise over the next 12-month
period.

Indicative of this overall upward
trend, midtown Manhattan has broken
well through the $500 per month barrier
for a monthly parking spot. However,
comparatively, this is quite reasonable
when considering typical monthly park-
ing rates in cities such as London, Tokyo
and Hong Kong.  

In the U.S., rates for unreserved
parking spaces rose 4.4% during the
past 12 months. The median rate for
unreserved parking now averages
$153.19 per month. Unreserved rates
range from a high of $887.80 in mid-
town Manhattan to a low of $20 in
Memphis, TN. Reserved parking rates
increased marginally less than unre-
served rates during the same 12-month
period, rising 3.8%. The median rate for
reserved parking now averages $180.68.
Daily parking rates, however, posted a
sizable gain of 10.1% the median rate
now averages $15.28. 

Despite these price increases,
70.3% of cities surveyed described their
parking supply as “fair” (garages are
60% to 80% full Monday through Fri-
day and on weekends during special
events), while 22.9% of respondents
indicated their parking supply was “lim-
ited” (garages usually completely full
Monday through Friday and on week-
ends during special events). Only 6.3%
considered their city’s parking supply to
be “abundant” (garages consistently less
than 60% full). Further, 18.3% of U.S.
garages reported a waiting list with an
average wait of 3.4 months.

Create Your Own 
On-Line Web Based 

Reservation Program 
 • Convenient on-line payment
 for your guests

• No Employee Cash Handling

• Increase your occupancy and
 revenue—when you want it

• Change rates at any time

• Sell added services on-line

• Display full disclosure pricing
 including all taxes & surcharges

• Daily arrival and return manifests

No Web Site? No Problem 
FREE demo or inquiries

 
EZ 2 PARK USA, LLC

Mickey Vergillo, President 
(206) 730-9160

sales@ez2park.com

P
Unreserved monthly rates range from
a high $887.80 in midtown Manhattan
to a low of $20 in Memphis, TN

Median Parking Rates

The five most expensive parking
districts in the U.S. are (median
monthly unreserved rates):
Midtown Manhattan – $574
Downtown Manhattan – $500
Boston – $420
San Francisco – $335
Chicago – $332

The five least expensive parking 
districts in the U.S. are (median
monthly unreserved rates):
Phoenix – $35
Walnut Creek, CA – $35
Bakersfield, CA – $40
Reno, NV – $45
Fresno, CA – $55

The five most expensive parking 
districts in Canada (median
monthly unreserved rates):
Calgary – C$375
Toronto – C$300
Montreal – C$259
Ottawa – C$195
Vancouver – C$194
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