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beach area is jammed, and no one can park there and gain access
to the beach.

So Isla Vista has proposed charging for parking near the beach
and has set up a permit program. Now I would prefer a pay-park-
ing program everywhere, including the neighborhoods, but there
you go. The Shoupistas aren’t going to win this one.

Enter the California Coastal Commission, the group that must
approve anything that happens within 1,000 feet of the mean-tide
line, and that includes, it seems, parking controls. In its wisdom,

the commission held up implemen-
tation for goodness knows how long
while it reviewed the plan. Of
course, it will finally approve, with
changes. The changes? There has to
be enough free parking near the
beach so folks will continue to have

good access. Huh??!! Let’s see, there is free parking now, and the
place is so jammed that no one can get in. So they want a control
program with free parking so people can park there. 

***
“Rodeo Cracks Down on Handicapped Parking” – I saw this

headline and found it priceless.

***
I have been working with art director Shelly Brown and some

“outside” consultants to help give PT a bit of a new look. We are
10 years old, and every few years we have changed the way we
present ourselves. I thought it time to look a bit more professional.
I have learned about kerning, pull-quotes, graphic elements and
headline styles. 

Beginning with this issue, you will see some changes, mostly
subtle. In fact, I think the changes will be more of a “feeling” than
a major redo. At least that’s what we are going for. 

Also, we are continuing our revamping of our Web site,
adding banners and other advertising bits to help keep Heidi and
Shiloh in kibble. As the media industry moves relentlessly from
paper and ink to broadband, we want to be sure we are right there
as it happens. 

Webmaster Suda Skyrus has been making changes over the
last six months. She has gotten nothing but compliments. Her goal
was to move away from the style that looked like PT Barnum
upchucked on the screen and give you something that was easy to
negotiate and clearly provides the information you need. I think
she succeeded. 

By the way, this page was set in a
new typestyle, closer kerning, and a new
headline type – let me know what you
think. 

A Cheerful Thief, A Clueless
Editor, Too Much Free Parking  

laine was cheerful and well-liked. The town
of Middleton, CT, was stunned when it
learned that she had stolen $1,060 over a
three-month period. Elaine was placed on

administrative leave, and has since announced her
retirement. She will receive retirement benefits. 

Elaine had worked as a parking attendant for the city for 24
years. If we assume that she had been stealing before the last three
months, she had stolen about $4,000
a year, or nearly $100 grand. Not
bad for perky, cheerful Elaine. By
the way, she made almost $16 an
hour, plus benefits, making her one
of the highest-paid parking atten-
dants in the country.

I love it. The cops realized there was a problem when Elaine
went on vacation and the take increased while she was gone. They
then installed a CCTV camera and caught her in the act and found
evidence in her trash at home. Now that’s good police work. My
guess is that if all parking operators had the courage to arrest,
indict and convict thieves like Elaine, there would be a lot fewer
such problems.

I’m told that what typically happens in these cases is that the
attendant is fired. That’s probably because they don’t have the per-
sistence of the Middleton police. Those folks knew what they were
about. In four days, they had enough video evidence to get their
warrant. This is the stuff that great parking stories are made of.

***
In response to my comment in the blogosphere about auto-

mated parking, someone asked: “What happens if someone loses
their ticket – how do they find the cars?” I never considered that
issue. Of course, in contract-only locations like Hoboken, NJ, it’s
not a problem, because attendants can search the computer system
for the person’s card number and recall it manually. But what hap-
pens in an automated daily facility?

I come up to the garage for the first time, get a ticket, which
is, I suppose, connected to my car and where it is in the garage. I
leave, lose the ticket and come back two hours later. Now what?
Anybody got a clue?

***
I wish I could say that this happens only in California, but I’m

sure there are like issues elsewhere, anywhere government meets
parking. Take a look at this one:

The community of Isla Vista, in which UC Santa Barbara is
located, wants to institute a permit program and pay-parking pro-
gram. The problem is that UCSB students are dodging the fees and
parking in the local community and in the free-parking area near
the beach, thus keeping visitors and residents from parking. The

Point of View

E
BY JOHN VAN HORN

This is the stuff that great
parking stories are made of. 
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Scott Simpson has joined the Mia-
mi Parking Authority as Chief Financial
Officer, according to MPA Executive
Director Art Noriega. Simpson previ-
ously was Director of Finance for the city
of Miami. He joined the city in October
1998 as Assistant Finance Director.
Before that, he was Chief Accountant for
the city of Winter Park, FL. He also
worked as an accounting manager and
controller in private industry for a number
of years. 

IntegraPark reports that the Paris
monthly parker billing and receivables
system is now available integrated with
the BC200 Card Access system from
Worldwide Parking Solutions. The com-
pany also welcomes its newest customers
to the family of Paris and Geneva users:
CarPark Inc. of Boise, ID, Jeff Wolfe,
President; Allpro Parking of Buffalo,
NY, AmeriPark of Atlanta, MarcParc
Inc. of Washington, DC, Marc Slavin,
President; and the Hartford (CT) Park-

ing Authority, James Kopencey,
Executive Director. 

FutureLogic Inc., a manufacturer
of thermal ticket printers for parking
and cashless gaming applications, has
appointed Eric Meyerhofer, the com-
pany’s former Vice President of Product
Development, to the position of Presi-
dent. He joined FutureLogic in 1986 as
an electronics engineer, designing
embedded and desktop printers, indus-
trial labeling equipment and systems
interface logic. With almost 20 years of
experience in thermal-printing technol-
ogy, Meyerhofer has been a driving
force behind the development of the
company’s current core products.

Samba FleetWatch driver identi-
fication is partnering with Smith Sys-
tem driver training, including its on-
road and online training and SmithSafe
24-hour fleet monitoring, to provide a
comprehensive safety solution for fleet
and risk managers. The company says
that coordinating individual driver
records with appropriate training creates
a cost-effective way for fleets to reduce
accidents and to minimize liability.

McCarthy Building Companies
has completed construction of the North
Park Parking Structure, a $7.6-million,
149,000-square-foot parking and retail
facility at 30th Street and North Park
Way in San Diego. Bud Fischer is the
manager of NPW2930, LLC, owner
and developer of the project. Irvine,
CA-based International Parking
Design served as the architect. 

The National Parking Associa-
tion’s Parking Industry Institute is
holding a trade promotion to benefit
youth and adults and their desires to
attend college. All proceeds from this
promotion go toward a scholarship fund
that has helped many people to experi-
ence their college dreams. The NPA is
selling only 600 chances to win a 2007
Pontiac Solstice. It’s inexpensive, it’s
easy, and your chances of winning
are good. Log on to website
www.npapark.org for full information.

PMI announces new and improved
online customer services. Find full
i n f o r m a t i o n  a t  http://www.pmi-
parking.net/home.htm.

SkiData Inc. has hired John
Georgiou as its Director of Operations
in order to enhance the delivery of cus-
tomer service for all company stake-
holders. He brings more than 35 years
of international technical engineering,
project and product management to the

Industry Notes

• 16 GAUGE GALVANIZED STEEL
USED FOR LONG LASTING
DURABILITY.

• Nominal dimensions are: 46” high 
x 18” deep x 24” wide.

• Exterior top counter to be high grade
16 gauge brushed stainless steel finish.

• Steel shelf mounted inside center
storage portion of podium for added
storage space.

• Umbrella holder located in right rear
corner of podium.

• 3” heavy duty swivel casters with two
front locking wheels for stability.

• Steel storage drawer and swing steel
door with keyed slam action cam lock
for added security.

• Front swing steel door with continu-
ous steel piano hinge and keyed slam
action cam lock for added security.

• 16 GAUGE FORMED SHEET STEEL
WELDED CONSTRUCTION FOR LONG
LASTING DURABILITY.

• Front swing steel door with continuous
steel piano hinge and slam action keyed
cam lock for added security.

• 1-100 numbered hook key cabinet.
• 72” nominal high portable stand fabricated

from structural steel tubing with 30” high
x 5” deep x 25” wide key cabinet.

• 1/4” heavy duty steel base plate for 
stability.

• Two pre-mounted 4” heavy duty casters for
easy mobility.

• All products painted with marine base
1500 hour salt test primer and durable high
gloss solids two part polyurethane finish
top coat. Custom color of your choice.

valet podium
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company, in line with its promise to deliver industry-renowned
customer service. Also, SkiData has received certification from
Micros Fidelio Inc., a leading provider of information technol-
ogy solutions for the hospitality industry. This allows the com-
pany to develop seamless integrations between its hotel point-
of-sale system and its parking and validation systems. 

Parking for the 2006 Flower & Garden Show at Chicago’s
Navy Pier promises to be easier than ever before. Click and
Park is working with Standard Parking, Navy Pier and city
officials to allow attendees to make parking arrangements in
advance for the nine-day event. They can now reserve and pur-
chase parking at ClickandPark.com. Visitors simply visit the
Web site, select which day they’re going to attend the show,
and then purchase available parking from participating lots
near the Navy Pier. 

Duncan Solutions has added two Regional Vice Presi-
dents to its U.S. sales force, according to company President
David Dull. Todd Townsend joined the company as South-
east Regional VP and Diane Cunningham as Western
Regional VP. Townsend most recently was Product Line Direc-
tor for Cubic Parking Systems. Cunningham held various man-
agement positions with the city of Los Angeles from 1985 to
2003, including Assistant General Manager of the Department
of Transportation, Office of Parking Management. The two
join the sales team of Jeff Rock in the North Central Region,
Paul Descombes in the Northeast Region and Bob Levin in
the South Central Region. 

Duncan Solutions, formed in January 2006, is the parent
company of the recently merged Duncan Parking Technolo-
gies, Citation Management, Reino Parking Systems and
Enforcement Technology Inc. Duncan is now the world’s
largest provider of parking and traffic management solutions.

Zeag (USA) Inc. of Minneapolis has hired Todd M.
Underhill as Regional Sales Manager. He brings many years
of practical field sales experience to the company, most recent-
ly selling sophisticated software solutions and products. 

PIPS Technology, a manufacturer of automated license
plate recognition (ALPR) solutions, with fixed and mobile sys-
tems deployed worldwide, has opened a new office in Wood-
land Hills, CA. It will be managed by Greg Lary, Director of
West Coast Operations, and will provide sales and customer
support for its products. 

Nitterhouse Concrete Products of Chambersburg, PA,
has hired Justin Lyons to provide precast concrete sales cov-
erage in the Philadelphia, Delaware and Eastern Maryland
areas, according to Sales Manager Daryl Wenger. Also, Greg
Consolo has joined the Donley’s Team as Director of Precon-
struction. His focus will be on leading the preconstruction
process for all construction management projects. The team
now has nine full-time estimators.

William A. Mahler, AIA, has joined the Chicago office of
Carl Walker Inc. as Senior Project Manager for Restoration.
He will take a lead role in expanding the company’s building
facade restoration services. He has 20 years of experience in
evaluating and designing building facade restoration programs
and in parking and plaza restoration projects. 

A venture that includes developer Albert Friedman has
sold a 650-car parking garage at 181 N. Clark St. in Chicago to
InterPark Holdings, the Chicago-based parking company of
GE Real Estate. The price was $48 million, property records
show. The structure, called Government Center Self-Park and

Circle #166 on Reader Service Card - See us at the IPI Booth #233

Magnetic Automation Corp.
3160 Murrell Road
Rockledge, FL 32955
Phone: +321-635-8585
Fax: +321-635-9449
e-mail: info@magnetic-usa.com
www.ac-magnetic.com

• Fulfi ls highest quality requirements
• Innovative maintenance free technology
• Highest safety and functionality
• Effi cient and economical
• Intelligent control unit with sensor technology
• Recognition of vandalism
• Reliable operation even under extreme circumstances
• Competent consulting and support worldwide

Keep yourselfKeep yourself 
in motionin motion 

through – safetythrough – safety 
with technologywith technology

net connected

Continued on Page 10

 pt 0406  03/27/06  1:21 PM  Page 9



APRIL 2006 • PARKING TODAY • www.parkingtoday.com10

completed in 2004, includes 27,600
square feet of retail space, with about
half available for lease, according to the
real estate research firm CoStar Group.

International Parking Design
(IPD) has made several promotions:
Dilip Nandwana, formerly President
of IPD, has been named CEO. With
more than 36 years of industry experi-
ence, he will provide continued leader-
ship and support for the company’s
operations and clients. Cliff Smith,
formerly Principal-in-Charge of IPD’s
Irvine, CA, office, has been named
President of IPD and moved to the
company’s Sherman Oaks, CA, office
as Principal-in-Charge. With more than
20 years of industry experience, he will
provide continued leadership for the
company’s Southern California opera-
tions. Don Marks, AIA, has been pro-
moted to Principal-in-Charge of the
Irvine office. He has more than 20
years of industry experience. 

Hycrete Technologies, a world
leader in corrosion and moisture-con-
trol protection that integrates technolo-
gy to ensure greater durability and serv-
ice life of concrete structures with envi-
ronmentally intelligent solutions, has
added two industry leaders to its Board
of Advisors. William McDonough,
FAIA, Founding Partner of William
McDonough + Partners, and H. Carl
Walker, P.E., founder of Walker Park-
ing Consultants and Carl Walker
Inc. – arguably the leaders in sustain-
able development and the parking
industry, respectively – join the compa-
ny’s board along with David Rosen-
berg, President and CEO of Hycrete
Technologies; Robert Chefitz, Chair-
man of the Board for the NJTC Venture
Fund; Peter Emmons, Founder and
CEO of Structural Group; and Jeffrey
B. Hanes, President of the Carter-
Waters Corp.

from Page 9

Industry Notes

PT
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Can Technology Put the Parking
Industry in the Driver’s Seat?

Parkex International 2006, the UK’s
annual conference for the parking indus-
try, is set to focus on the evolution of tech-
nology and its impact on the industry. The
British Parking Association has produced
a comprehensive two-day conference pro-
gram designed to provoke debate on how
successful technology has been in improv-
ing parking and to explore the opportuni-
ties to further develop parking technology. 

Sessions will cover industry
advances, including mobile phone pay-
ments, automatic vehicle identification
using new long-distance technology, on-
street payment systems made simple,
smartcards, real-time charging, and
delivery of driver customer care through
technology. 

High-profile speakers from local gov-
ernment and the private sector will present
conference sessions, including Kevin
Goad of Westminster City Council; Jim
Lewis of TFL; Gustavo Damiani of Parsa,

Argentina; and Ian Newton of NCP.
Keith Banbury, the BPA’s Chief

Executive, said: “Parkex is the perfect
forum for parking professionals from both
the private sector and local authorities to
meet and update one another with the very
latest parking solutions. The conference
adds a huge amount of value to a visitor’s
time spent at the event by providing the
ideal environment for discussion, educa-
tion and innovation.” 

Parkex International 2006, the UK’s
and Europe’s largest dedicated parking
exhibition and conference, organized on

behalf of the British Parking Association,
will take place April 26-27 at Earls Court,
London. Its theme is “The Future of Park-
ing and Technology.”

Visitors and delegates can expect to
meet more than 100 leading suppliers
from around the world that will use Parkex
International as the launch pad for their
latest parking products and services.

For more information about Parkex 2006 and
to register for the conference and/or the exhi-
bition, visit www.parkex.co.uk.

PT

WHAT: PIE - Parking Industry Exhibition

WHERE: Hyatt O’Hare International

WHEN: August 23-25, 2006
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Letters

Editor Gets Bad Grades in Math;
A Big “Woof” for PT the Auditor
Editor, Parking Today: 

As I was reading your Point of View
column in the most recent issue of Park-
ing Today, I realized that you might have
made a simple, but common, arithmetical

mistake. You first related the 50% dis-
count that people from Missouri may real-
ize when parking at Missouri sports stadia.
In the next paragraph, you state that peo-
ple from Kansas will have to pay 50%
more to park at those same stadia. Assum-
ing your first statement to be correct, the
second statement is incorrect: People from
Kansas will have to pay 100% more. 

Consider a numerical example: Sup-
pose the base parking rate is $20. Then
people from Missouri will get a 50% dis-
count, and pay only $10, while people
from Kansas will pay the full $20. Now if
we compare the amount paid by people
from Kansas with the amount paid by peo-
ple from Missouri, those from Kansas will
pay twice as much. That is, people from
Kansas will pay 100% more than people
from Missouri.

Your argument sounds even more
persuasive when using the 100%-increase
figure. 

Lawrence Hughes, AICP 
Director, Service Development

G.T.J. Co. 

Editor, Parking Today: 
In regards to the 1,150-space garage

that has never had more than 900 cars in it
at any one time, I would like to add the fol-
lowing comments: 

First, PT the Auditor’s observations
and assumptions are probably quite accu-
rate. If he had had more room in your

magazine for his article, he probably
would have included the following addi-
tional marketing/revenue-generating
ideas: early-bird rates; “build out” under-
utilized garage space to be rented out for
dead storage of office files, etc.; new car
or car rental storage on roof. 

Overriding all of the marketing ideas
mentioned here and in PT’s article is the
statement of a “300-person waiting list”
for monthly parking. There is no excuse
for not accommodating at least 150 of
those. My approach would be to accom-
modate 200 to 250 and then reduce the
number of permits sold by natural attri-
tion, as necessary. 

Our experience has been that when
coming upon a scenario as referenced in
PT’s article, we often find the operator has
one or more nearby competing properties
that they also operate. The operator would
have an inherent conflict.  

And finally, almost without excep-
tion, we find that the operator is working
under a moderate to low “flat management
fee,” without any incentive as to revenue
achievement or containment of operating
expenses. The manager’s approach is to
maintain the status quo and make the job
easy for everyone by not attempting to
maximize the bottom line performance of
the facility. 

It appears as though as PT the Audi-
tor gets older, he also is getting wiser.
Good dog!

Robert Hindle
Vice President

Parking Concepts

PT

One thousand people attended the Walter P Moore “Diamond on the Diamond” 75th anniversary celebration at
Minute Maid Park in Houston last month. President Ray Messer noted that the only drawback to the evening was
that they couldn’t open the Walter P Moore designed roof on the stadium due to inclement weather. Guests enjoyed
live music, dancing, food and a multimedia history of the company.
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Enforcement Technology,
Amtech, Secom, Talka-
phone, PTC, Digital Print-
ing, POM – they were there
and many still are. 

Of course, I did a major
survey to see if I should start
the magazine – I asked one
person, and he said I should
do it. That was Lee Shorts
from PTC. We were sitting
in a sidewalk café on a beau-
tiful Indian summer evening
in Quebec City after attend-
ing a Canadian Parking
Association meeting and I

asked him what he thought of the idea. He said simply, “Go for it.”
What more did I need?

Most people I used as sounding boards thought I was some-
where west of crazy. Why the heck did we need another parking
magazine? Even my boss at Secom, to whom I gave a year’s
notice, never thought I would do it. 

Over the last 10 years the world has changed, but of course
the world changes every 10 years.
There are decades that appear to
affect us more than others, such as,
say, the 1860s or the 1930s or the
1960s, and my guess is that 50 years
from now we will look at the decade
... wait, we can’t look at 1996-2006,

since we seem to be required to look at decades in even numbers.
There are benchmarks – such as high school graduation,

or meeting your spouse-to-be, or the decision to take a certain
job, or the death of a rela-
tive or a friend – that cause
a transition. 

I had been at one place
a long time and knew it was
time for a change. I had been
thinking about going back
into publishing, and it was
then or never – after all, I
was 50, I knew how to do
this, my family members
were grown and on their
own, why not?

We are supposed to
look back at times such as
these and talk about all the
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heila and I began fussing a year ago about
when PT’s 10th anniversary should be cele-
brated. I said it should be 2005; she said
2006. Of course, she was right. 

You don’t start count-
ing birthdays from day zero;
you start from the end of the
first year. So if you consider
that our first issue was in
April 1996 and this is April
2006, we have completed
10 years. This month is tru-
ly our birthday. We are 10.

Publications have vol-
ume and issue numbers.
You start with Volume 1,
Number 1, and then press
on. That being the case, this
should be Volume 11
(remember, we start num-

bering from 1, not 0), Number 1. But it’s not.
I’m really not sure why. We

started out having only 10 issues a
year (no June or December), then
went to 11 and then 12. Sometime
during that decade, we reconfigured
the numbers to start with the first of
the year, January being Number 1
and so forth. So there you are.

With this issue, we have been in existence 10 years. 
Did you know that a lot of people in this industry can’t

remember a time when there was no Parking Today? Amazing!
I think back on those

who supported us from Day
One. Our first advertiser was
John Manno at Southland
Printing. I told him I was
starting the magazine, and
he said he would advertise
in every issue as long as he
could be on Page 3. Well, he
got it, and he’s been there
ever since.

The were other stal-
warts that first year, Toledo,
Amano, Kim Lighting,
Ampco System Parking,
Graber, MacKay Meters,

S
BY JOHN VAN HORN

Parking Today Editor and Founder John Van Horn muses about the magazine’s first decade

From a Survey of One
Came 10 Years of PT 

Technology has overwhelmed
our business.
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