
PARKING SEMINARS AND PRESENTATIONS

Alternative Fuel – Environmental AND Patriotic  - Plenary 1
Experts from private industry and the public sector discuss the ramifications of the
use of alternative fuel vehicles. This includes the successes in using alternative fuel
programs, government funding sources, and the benefits to your operations. AFV
are used for both enforcement and shuttle/transportation operations.

Smart Parking - Plenary 2
A Discussion on how using technology to drive parkers into your parking facilities.
Hear about the studies, listen to the practitioners. Speakers from academia, indus-
try, and the end users give the successes and pitfalls of beginning to cross the
bridge between parking and transportation.

Pay on Foot - CPMT 101
It’s here. It saves money, it saves time, and customers love it. Why not install a POF
system in your garage?  There may be reasons. Here is the good, bad and ugly of
POF. After this seminar, you will probably rush out to the exhibit hall and place an
order. With this seminar at least you will know what you are buying, and why.

Simple one in one out - CMPT 102
Tired of complex systems? Heard about all the bells and whistles?  What’s wrong
with a little one in/one out control system?  It works, it’s cheap, and when properly
installed and vetted, can do the job. 

Using internet for data transfer? Guess Again - CPMT 103
This seminar will send chills down your spine. Everyone wants IP communications.
IT could lead to your downfall. An expert in computer security talks about the prob-
lems with today’s computer madness and what to do about it. You’ve read him in PT,
now hear and ask questions. This presentation could save you a bundle.

Personnel Selection and Vetting - CPMT 104
Your problems began when you hired your first employee and they haven’t stopped
now. What’s the problem now? The future is computers and IT. Promotion from with-
in is difficult. This presentation reviews the ways of finding good people, compen-
sating them, and after you find them, keeping them. 

Auditing your Garage - CPMT 105
This is where the rubber meets the road. A good first line audit makes you money,
saves you money, and can be done in house. Let one of the industry’s foremost
experts on auditing show you how. This seminar alone will pay for your entire trip to
Baltimore.

Marketing your Location - CPMT 106
That’s right – Fill those spaces. Full at 9 AM, Empty at 4 PM.  How about some ideas
for non peak parking? Ever consider selling nighttime parking to the apartment own-
ers across the street? Are there restaurants that need spots for their valets? This
seminar can help you out with real world solutions by those that have used them.

Rate Setting - CPMT 107
Are you charging enough?  Are you charging too much? How much will the traffic
bear? Can you raise your rates without customers even knowing it?  This is the
place to be. Perfect for operators, cities, universities, airports and complex owners
alike. Charge for parking at a shopping center? Routine in some places, a horror at
others. This seminar clears the air. 

Garage Maintenance - CPMT 108
Do you think you are saving money by leaving well enough alone? – That little deci-
sion could cost you Millions of Dollars and perhaps even your entire garage. Find
out how a little maintenance goes a long way – and how proper design in the begin-
ning can help, too. 

Operator Selection and Contract Management - CPMT 109
Here we go where few have gone before. How about a list of questions to ask your
potential parking operator? You are an operator? How about a list of answers to
those questions? This seminar is for anyone who is a parking operator, hires an
operator, or manages a contract. Listen to all sides and go away an expert.

Customer Service and Training - CPMT 110
Why not provide good service? You don’t really, you know. Service is your cus-
tomer’s biggest complaint. Are your attendants difficult, lines long, garage dirty and
dark, equipment difficult to use? If you can honestly answer “no” to all these, skip
this seminar. However, if you answered “yes” or simply “don’t know” fill those seats
on the front row. 

Software and Parking – lets clear up the confusion - CPMT 201
You want all your software to speak to each other. You don’t know how to make it
happen. There are great programs that automatically track permit holders and
monthly parkers, check the cash, assist with auditing, and even open your gates.
Here’s the seminar that brings it all together in one place.

Transportation – Success with shuttles - CMPT 202
Many parking professionals, both public and private sector, run shuttle operations.
In this seminar you will get down into the details of successful shuttle operations.
How to upgrade yours, and how to begin a new one. Heck, in the end, your can out-
source. 

Security – It’s on everyone’s mind - CPMT 203
The security of your parking operation is the security of your business. It’s in the
headlines and everyone knows that garages aren’t secure – Time to change the par-
adigm. Here’s where you discover what to do to make the perception of security in
your facility become reality.

Onstreet Alternatives – The Demise of the Single Space Meter -
CPMT 204
Ok, the gloves come off – Here’s where you learn about Pay and Display. Why and
why not. Let’s talk about successes and failures. And why each happened. This sem-
inar features professionals who actually lived through the changeover and lived to
tell about it. Get a dozen reasons to pack your single space meters away. 

Single Space Meters – They aren’t dead yet - CMPT 205
The other side of the story.  Don’t count us out yet. A dozen reasons to keep your
meters. Lets talk upgrades, lets talk ease of use, lets talk customer service, and lets
talk budgets. Listen to pros who DIDN’T CHANGE, and why. 

Pay by Cell Phone - CPMT 206
Here’s a deal. Install a complete parking control system. No equipment, no hassle, no
cost. Can’t be done! Guess again. They’ve done it in Eastern Europe; They’ve done it in
Canada.  Yes, and even in some cities here at home. Everyone has a cell phone. Why
not make use of it as part of your onstreet AND offstreet parking program? Yes, it
works on surface lots as well as on street.

Electronic Payment Options - CPMT 207
How about a parking facility that doesn’t accept cash. Credit Cards, Debit Cards,
Cash Cards, AVI, Smart Cards, and the rest. Which is best for you? What do they
really cost? How does it work? How to reasonably deliver this service? This is for
anyone who doesn’t accept electronic payment options now or who does and isn’t
happy with the result. 

Doing more with Less – A perennial Problem - CPMT 208
Here’s the seminar for all of you who have been tasked with doing more, but have your
budget slashed. Yes there are ways, and this is the place to get the list. 

Automated Facilities - CPMT 209
They are just the ticket for the right location. Do they work in shopping centers,
Maybe? But are they right for a tight hospital campus or urban neighborhood? You
bet.  Here’s where we are with these mechanical marvels.

Lighting and its relationship to your parking success - CPMT 210
So it’s just a light bulb and a bill you pay each month. WRONG! Proper lighting can
be a critical aspect of your facility, surface or garage.  Proper lighting attracts cus-
tomers, and chases away criminals. Plus the right system can save you big bucks.
Here’s the place to find out how and why.

Outsource your Parking Operation - CPMT 211
Yep, this may be the solution for you. Let private industry take over your municipal
parking operation. They can handle it all or part. Here are the pitfalls and the bene-
fits. You decide. If you are even remotely considering outsourcing (and who isn’t),
this is for you.

ROUND-TABLES
• Developers/Owners
• Operators
• Universities
• Cities/Parking Authorities
• Airports



AIMS-EDC Corporation
AISC
Amano Cincinnati, Inc.
Ascom Transportation Systems
AWID
Cale Parking Systems USA, Inc.
Carl Walker, Inc
Citation Management
Complus Data Innovations, Inc.
CT Tech, Inc.
Cubic Parking Systems
Daktronics Inc
Designa Access Corporation
Designated Parking Corp.
Digimatics

Digital Payment 
Technologies Corp.

Digital Printing Systems
Duncan Parking Technologies
Federal APD
FutureLogic
Hamilton MFG Corp.
Integra Park
Keystone Structures, Inc.
Login Lock
Magnetic Automation Corp.
McGann Software Systems
Nagels North America, LLC
Parkeon
ParkTrak, Inc.

Par-Kut International, Inc.
Pay Lock, Inc.
POM Incorporated
Porta-King Building Systems
PTC Industries
Rotary Lift
Scheidt & Bachmann USA, Inc.
Secom International
Signal-Tech
Silica Fuma Association
Sirit, Inc.
SkiData, Inc.
Southland Printing 

Company, Inc.
Standard Parking Systems

T2 Systems
Talk-A-Phone
TCS International
The Consulting Engineers Group
The Toledo Ticket Co
Timothy Haahs & 

Associates, Inc.
Universal Boot, Inc.
Walker Parking Consultants
Westward Industries, LTD
Worldwide Parking, Inc.
WPS North America
Zeag North America, Inc.

A limited number of booths larger than 10X10 are left. The good positions are going fast. Check out the floorplan on 
www.parkingtoday.com/pie.

PIE EXHIBITORS AS OF 2/1/05

Those wishing to exhibit should go on line at www.parkingtoday.com/pie or contact Dawn Newman at 310 390 5277 Ext 8

MON 26th CPMT Schedule 1 MON 26th CPMT Schedule 2 Vendor Training Exhibition
7:30 - 5:00 Exhibition Set Up 7:30 - 5:00 Exhibition Set Up
8:30-12:30 Boot Camp 8:30-12:30 Advanced Parking Training
1:00-5:00 Tours - City of Balt and UMB 1:00-5:00 Tours -- City of Baltimore and UMB

TUES 27th TUES 27th
7:30 - 11:00 Exhibition Set Up 7:30 - 11:00 Exhibition Set Up
8:00 - 8:55 CPMT 101 Pay on Foot 8:00-8:55 CPMT 201  Software and Parking Vendor

9:05 - 10:00 CPMT 102 1 in 1 out 9:05 - 10:00 CPMT 202 Transportation and Shuttles Sessions
10:00 - 10:20 Break 10:00-10:20 Break
10:20 - Noon CPMT Plenary Session 1 Smart Parking Plenary Session 1
Noon - 2:00 Exhibition Visits Noon -  5 PM Exhibition Visits Noon-5 PM

2:00 - 2:55 CPMT Plenary Session 2 Alternate Fuels Plenary Session 2 Vendor
3:05 - 4:00 CPMT 103 Internet Security 3:05 - 4 CPMT 203 Physical Security Sessions
4:00 - 5:00 Exhibiton Visits Exhibition Visits

WED 28th WED 28th
8:00 - 8:55 CPMT 104 Personnel Selection 8:00 -  8:55 CPMT 204 Pay and Display Vendor

9:05 - 10:00 CPMT 105 Auditing 9:05-10:00 CPMT 205 Meters Sessions
10:00 - 11:00 Exhibition Visits 10:00 Exhibition Visits Onstreet Exhibition
11:00 - Noon CPMT 106 Marketing 11:00 - Noon CPMT 206 Pay by Cell Parking Open
Noon - 2:00 Exhibition Visits Noon- 1:00 Exhibition Visits Operations 8 to 3

Vendor
2:05 - 3:00 CPMT 107 Rates 2:05 - 3:00 CPMT 207 Electronic Payment Options Sessions
3:00 - 4:00 Exhibition Visits 3:00 - 4:00 Exhibition Visits

THURS 29th THURS 29th
7:30 - 9:00 Round Table Universities 7:30 - 9:00 Round Table Operators Vendor
7:30 - 9:00 Round Table Cities 7:30 - 9:00 Round Table Developers/Owners Sessions
7:30 - 9:00 Round Table Airports 7:30 - 9:00 Round Table Everyone else Off Street 

9:00 - 10:00 CPMT 108 9:00 - 10:00 CPMT 208 More with less Exhibition
10:00 - 11:00 Exhibition Visits 10:00 Exhibition Visits Parking Open
11:00 - Noon CPMT 109 Maintenance 11:00 - Noon CPMT 209 Automated Garages And 8 to 3
Noon - 1:00 Exhibition Visits Noon- 1:00 Exhibition Visits Revenue

1:00 - 1:55 CPMT 110 Operator Selection 1:00 - 1:55 CPMT 210  Lighting and Security Vendor Control
2:05 - 3:00 CPMT 111 Customer Service 2:05 - 3:00 CPMT 211 Outsourcing Sessions
3:00 - 4:00 Exhibition Visits 3:00 - 4:00 Exhibiton Visits

SEMINAR SCHEDULE (preliminary, subject to change)



et to be the world’s largest dedicated parking exhi-
bition, Parkex International 2005 takes place April
19-21 at the National Exhibition Centre in Birm-

ingham, England. The event (the 13th Parkex) will be the
biggest to date, with the most diverse range of suppliers
confirmed. The exhibition space is sold out. 

organized by Brintex on behalf of the British Parking
Association (BPA), the expo, for the first time, will co-locate
and run alongside both Traffex 2005 (International Traffic
Engineering, Road Safety, Parking & Highway Maintenance
Exhibition) -- the international meeting place for anyone
involved in the design, management and maintenance of
the world's traffic infrastructure -- and EWx (External
Works – The Exhibition), which will provide an exclusive
insight into external lighting, seating and street furniture.

Following the success of last year, a key feature of Parkex
2005 will be the seminar theater, which will offer free-of-
charge workshops and presentations for attendees, as select-
ed by the BPA, including the Safer Parking Scheme and the
Work of the BPA. Exhibitors will also have the opportunity
to market their products to customers in this venue.

A range of quality visitors attend the event, with a vari-
ety of key areas represented, including local authorities, car
park operators,  and shopping centers. Parkex generates a
great atmosphere within the exhibition hall as visitors and
exhibitors have the chance to meet face to face in the
friendly and lively environment. Visitors can evaluate first-
hand the very latest in on- and off-street parking, parking
enforcement and management through to access control,
ticketing and smart cards from world-class suppliers. 

BPA Chief Executive Keith Banbury said: “The Associa-
tion is delighted to be working alongside Brintex,  [which
has] a long history of organizing top quality events, and
the partnership between our organizations will guarantee
the future profile of Parkex.”

The combined event of Parkex, Traffex and EWx for
2005 will create one of the largest traffic, parking and exter-
nal environment events in the world. 

For more information and registration for Parkex 2005, visit
www.parkex.co.uk.

After March 31, 2005 
� All three days $395.00 $495.00

� One day $195.00 $300.00   

� Tuesday � Wednesday � Thursday

MONDAY SEMINARS (4 HOURS EACH - CONCURRENT) 
� Parking Boot Camp    $200.00

w/Full Conference Registration $50.00
� Advanced Parking Seminar $200.00

w/Full Conference Registration $50.00

CMPT TRAINING SEMINARS 
� Wednesday - On Street Parking and Revenue Control $200.00

w/Full Conference Registration $50.00

� Thursday - Off Street Parking and Revenue Control $200.00
w/Full Conference Registration $50.00

REGISTER ME FOR: 
Conference for Parking Management and Technology AND full entry into the Exhibition.

CONTACT INFORMATION:
Name ____________________________________________________________________ Title ________________________________________________________

Organization ______________________________________________________________ Address ____________________________________________________

City  ________________________________________________________    State/Province_________________________    Zip/Postal Code ______________________

Telephone __________________________________ Fax __________________________________ Email ______________________________________________

QUESTIONS? CALL SANDRA AT 310 390-5277 X4  • FAX COMPLETED FORM TO 800 758-0935. OUTSIDE THE U.S., FAX TO 310 842-4976

PAYMENT: Invoice my organization or company: 

� P.O. ATTACHED      P.O. NUMBER ______________________________________________

Charge my credit card: � VISA  � MASTERCARD � AMEX � DISCOVER

Card number ______________________________________ Exp date__________ Name on card ____________________________________

Signature ______________________________________________________________________________________ Date __________________

Check :  Make checks payable to Bricepac, Inc. and mail to: Bricepac, Inc., PO Box 66515, Los Angeles, CA 90066

CANCELLATION CHARGES $50 if more than 30-day notice     50% if less than 30-day notice

sponsored by

a division of Bricepac Inc.

Exhibition entry included

Parkex in UK is Largest
Parking Expo on Earth
S

PT
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Downtowns 
Parking and

he best way to see the future is to look at what's hap-
pening now. The downtown projects we profiled that
truly stand out demonstrate critical self-evaluation

and proactive initiative, a move away from formulaic and
copycat approaches toward stakeholder-based visioning
and planning and partnership-oriented implementation.
What keeps downtowns alive is not money but peo-ple who
care.

Downtowns are learning to expect less from govern-
ment and are looking more to the private sector for inno-
vative ideas, such as: “What can downtowns learn from
newly emerging ‘lifestyle centers’?” 

They're also expecting and getting more from private-
sector constituents for revitalization support. A prime
example is the Kentucky city that partnered with a local
bank and was not satisfied until it had a loan incentive suf-
ficient to attract artists to relocate as homebuyers from
more glamorous cities, where they were typically paying
rent.

Private-sector thinking has also influenced the fru-gali-
ty of some cities, such as one that scored cast-iron tree
grates on eBay at a steep savings ($95 apiece ver-sus $700
new).

Parking and  ‘place-making’ are closely linked
Is the problem with downtown parking that there isn’t

enough? That people don't know where it is? Or that peo-
ple are too lazy to walk from where they can find it? Or is it
that downtown is not pleasant enough to walk in? Ah,
there's the rub. 

The downtown parking issue is high-ly relevant to
“place-making” and the pedestrian environment. 

“Place-making” refers to creating a “place” where peo-
ple want to go, making downtown areas attractive.

Parking is also a public relations issue for down-towns:
People don't like to be gouged either at a private-ly run
garage or when they receive a ticket from the city.

A parking brand established by one downtown pro-
vides drivers an easily identifiable sign displayed by garages
participating in a “fair deal” program: $2 for the first hour
during business hours and $5 to park after 5 p.m.

Another downtown plans to establish a parking author-
ity, which will have a kinder, gentler approach to parking
enforcement than the police department. Some downtown
businesses such as banks may have more parking than they
really need, and the idea of formalizing shared parking
arrangements was suggested as something that could bene-
fit many downtowns.

Private sector gets into transit and trolley act 
While some cities have introduced expensive and high-

ly subsidized light-rail transit systems, Business Improve-

T



Circle #59 on Reader Service Card

Look to the Future;
d  ‘Place-Making’ Linked

ment District property owners contributed significantly to
an extension of the Portland streetcar.

Other cities have been investigating bus rapid transit as
a less costly alternative. For smaller downtowns, a rubber-
tire trolley can do just fine. One downtown even got a
lunchtime trolley fully sponsored by Hooters.

Government programs can still help, of course, such as
in testing new technologies like electric buses using federal
clean air grant funds. Pilot programs have also tested ways
of encouraging greater transit use by the public, from the
standard cash to the partnership with a downtown retailer
to offer a cup of coffee or tea.

Residential development a key opportunity
Transit-oriented development and mixed-use residen-

tial development above retail are major trends. Empty-nest
baby boomers are seen as a prime demo-graphic for down-
towns to attract. Entertainment amenities, and services

Continued on Page 35

Should you stay at home, or head through the mists to downtown --
Availability of parking won't keep you home or get you moving.
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Imperial Parking Names Anderson CEO;
Wallner Appointed President and COO

erbert W. Anderson Jr.
has been appointed
Vice Chairman and

Chief Executive Officer of
Imperial Parking, and Bryan L.
Wallner has been named its
President and Chief Operating
Officer. Both also were elected
to the company’s Board of
Directors. 

Anderson has held senior
executive positions with other major parking companies,
including Apcoa, Standard and Central, over the past 21
years. Wallner, formerly Senior Vice President and COO for
Impark, joined the company in 1998. He was a senior man-
ager with Central Parking prior to Impark.

“We are privileged to have executives as talented as
Herb and Bryan to lead our organization toward a promis-
ing future of strategic growth and increasing shareholder
value,” said Walter Stuelpe, Impark’s non-executive chair-
man and Chairman of the Gates Group., “Throughout his
career, Herb has consistently demonstrated an outstanding
ability to institute strategic initiatives and develop new

areas of growth. Bryan has played a central role in the
implementation of Impark’s growth initiatives, and he has
been a highly effective leader within our organization by
helping individuals build their own skills and enhancing
client relationships.”

Anderson and Wallner will be members of the compa-
ny’s newly formed Office of the Chairman, which also
includes J. Bruce Newsome, Senior Vice President of
Finance and Chief Financial Officer, and Todd Croll, Vice
President and General Counsel. The Office of the Chairman
will focus on formulating and implementing Impark’s long-
range strategy.

Imperial Parking, headquartered in Vancouver, BC,
Canada, is the third-largest parking management company
in North America, with more than 3,700 employees and
1,750 locations. 

Impark was acquired in May 2004 by an investment
partnership comprising The Gates Group, a Cleveland-
based private equity firm that makes investments in the
North American parking industry; Prudential Capital Part-
ners, a leading provider of private capital based in Chicago;
and CapitalWorks, a merchant banking firm also based in
Cleveland.

Circle #263 on Reader Service Card

H

PT

Herb Anderson
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such as grocery stores, parking and commuter transit are
all things that work hand-in-hand with higher-density
downtown resi-dential development.

City regulations can have a huge influence on enter-
tainment amenities, ranging from sidewalk cafes to
movie theaters. One city limited suburban cinemaplex
development, and is consolidating its antiquated, smaller
movie houses downtown in favor of a cinemaplex there.

Reflecting the residential trend, Orange County, CA,
broke ground on its first transit-oriented live/work loft
community last year, and as its developer says: “Living in
the city is back in vogue.”

Gentrification of cities in America is more wide-
spread and pervasive than ever, and is not as dependent
on unique architecture as it once was. That is great news
for downtowns, but it does come at a social cost when
low-income people are forced to move.

We've spoken with an architect who says downtowns
need more  “non-poor” people in the close-in neighbor-
hoods, as well as with an affordable-housing advocate
who reminds us that service workers need a place they
can afford within reasonable commuting distance.

For more information, log on to
www.DowntownDevelopment.com. PT

Downtowns Look to the Future;
Parking and  ‘Place-Making’ Linked
from Page 33
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n an effort to improve our editorial coverage, as well as
to ensure that we offer timely and informative sessions
at our next conference -- to be held Sept. 27-29, 2005,

in Baltimore – Parking Today magazine recently partnered
with Structural Group -- a national provider of concrete
repair and strengthening services -- in an industry-wide sur-
vey of parking professionals. 

With more than 750 unique respondents to the online
survey, John Van Horn, Editor of Parking Today, said the
information gained validates many of the trends and
themes he has seen in recent years. 

"We strongly believe that the marketplace has 
transformed during the last couple of years with all the
changes in security, public vs. private ownership, building
materials and more," said Van Horn. "This survey validated
these trends, and we will respond accordingly with informa-
tion in our magazine and at the conference to help you in
your day-to-day functions, especially with regards to main-
tenance." 

I

Survey Results Show Design,
Security as Key Owner Concerns

Continued on Page 38

pt survey
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Respondents to the survey overwhelmingly saw
garage security at the No. 1 issue in parking trends in
the next five years. Technology ranked a close second.
When given the ability to comment directly, respon-
dents said that the security of garages was of major
concern and that money would be spent in that area.

Technology and the resulting reduction in staff
came in a close second. In many cases respondents
commented on both. Typical of the comments:

• Security and equipment upgrade. Lighting
improvements. Appearance improvements.

• We will see more parking structures with high-tech
security systems.

• Influx of residential units in our downtown area
make security in our garages at night a higher 
priority. Sensitivity of local government in terms 
of garage design.

• Safety and security upgrades, such as further
development of more expansive CCTV systems &
better lighting, is the going trend. Continued
growth in the technology area. Staff reduction and
more reliance on equipment to deliver the daily
product to the consumer.

• Personal security, ease of access, high growth rate
of educational facilities’ population, regional 
public transit expansion.

• Adding POF to operations and security.

• I manage an airport, so I'd say, first, security
upgrades and, second, staff reduction through
technology.

• Ease of access balanced with security needs and
the ability to control future maintenance costs.

• Extended hours of operation (24/7) as new
facilities are supporting residential and 
entertainment business in downtown. Also, 
security, lighting, aesthetics. 

• Revitalization of old warehouse district to CBD and
providing infrastructure. Connectivity w/current
core CBD decks. Overall in the industry: aesthetic
design, security and technological innovation.

• We need to put more emphasis on parking 
facilities to enable patients/visitors to park 
safely and securely, while offering proximity to 
the facility.

Respondents See Security as No. 1 Issue 
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Brian Gallagher, Director of Mar-
keting for Structural Group, con-
curred, saying that an increasing num-
ber of property owners are becoming
aware of the condition of their park-
ing structures and of the potential

impact that deterioration may have
over time. As such, understanding the
maintenance, repair and new con-
struction habits of the marketplace is
crucial to the long-term strength of
the parking industry. 

"The unmistakable symptoms of
corrosion are easily recognizable, but
the root cause of the problem must be
addressed to ensure the long-term val-
ue of today's structures," said Gal-
lagher. "However, we also recognize
the importance of understanding the
greater forces influencing the industry

in terms of decision-making, budg-
ets and philosophies as related to
the design, construction, repair and
maintenance of today's facilities.
This survey will serve the industry
for years to come." 

Survey topics included major
factors and areas of concern with
regard to the design/construction of
new parking facilities, as well as
maintenance and repair for existing
facilities; trends in design; construc-
tion and/or renovation of parking
facilities; complaints received about
the condition of parking
structure(s); preventive mainte-
nance plans and budgets; facility
life expectancy; driving forces in
selecting a structural system; inspec-
tion budget and habits; and mainte-
nance dollars as related to operating
budget and overall revenue. 

Key findings in the survey
include: 

Facility Maintenance Is
Part of Your Job: 47 percent of
respondents are in a facility mainte-
nance role; 24 percent have respon-
sibility in hiring design consultants;
34 percent are involved in contrac-
tor selection; and 27 percent handle
construction management and
oversight. 

(It should be noted that 
percentages may equal more than
100% as respondents could check
more than one box).

Durability Is Key for New
Construction: Regarding the
design and construction of new
facilities, respondents ranked dura-
bility as most important, followed
by security, access, first cost and life-
time cost as their greatest concerns.
Schedule, aesthetics and construc-
tion materials ranked as low priori-
ties. 

Safety Is Key for Mainte-
Circle #176 on Reader Service Card

Everybody Loves !

1-888-687-6822 www.digitalpaytech.com

The            Parking Station 
from Digital Payment

If it is time to start looking 
for a solution for your 
expanding on-street parking
needs, you need to meet LUKE.
The LUKE Parking Station from
Digital Payment can meet your
needs now and far into the future.
Present the public with a familiar
face that will make parking in your
city fun!

Call today to meet LUKE!

Now Shipping With:

Real-Time Credit Card

320 x 240 Color Screen

Cell Parking Integration

GPRS or CDMA Modems

802.11 or Wired Ethernet

1000 Note Bill Acceptor

Remote Rate Setting

and so much more!

*Special color combination. Please call for for details.

Survey Results Show
Design, Security as Key
Owner Concerns
from Page 36
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nance: Regarding maintenance of
existing facilities, respondents ranked
safety as the No. 1 priority, followed
by lighting, deteriorating concrete and
lack of a maintenance budget. 

Lighting Is Nagging Com-
plaint: The most numerous com-
plaints about the condition of respon-
dents' parking structures were, in
order of frequency, poor lighting,
access and poor signage. Of least
importance were deteriorating con-
crete, a dated appearance and length
of time at the exit. 

It Pays to Plan: More than half --
54 percent -- of respondents operate
with a preventive maintenance plan
and budget, while 46 percent deal
with maintenance issues as they sur-
face. For those performing regular
maintenance, 55 percent of respon-
dents expect their facility to last more
than 25 years; 17 percent expect a life-
time of 20-25 years; and 15 percent are
hoping for 16-20 years. About 10 per-
cent expect to get a mere 10-15 years
from their structures, while 4 percent
expect between five and nine years. 

I Read It Somewhere: Almost
69 percent of respondents said they
received their information about the
latest construction products and tech-
niques from trade magazines, 38 per-
cent from conferences, 34 percent
from an engineer, 24 percent from an
architect, and 8 percent from other
sources. Of those readers in the group,
97 percent read Parking Today on a
regular basis! With regard to informa-
tion about maintenance, 58 percent
rely on architects, engineers and/or
consultants, while about 30 percent
gain information from industry asso-
ciations. (In the interest of full disclo-
sure, 100% of the readers were from
Parking Today’s e-mail list.)

Monumental Decisions:
Although 56 percent of respondents
stated they have no involvement in
selecting a structural system, those
involved in the decision cite cost,
durability of materials and recommen-
dation of the consultant as the key fac-
tors.

Regular Inspections Are the
Norm: Almost 45 percent of respon-
dents stated that they engage in regu-
lar facility inspections twice a year,
while 40 percent inspect on a yearly
basis, and 5 percent do so every other
year. 

The Dollars: About 35 percent
of maintenance dollars are spent on
annual maintenance, 33 percent goes

to preventive maintenance and
inspection, and 32 percent to reactive
repairs. In terms of general mainte-
nance and repair, dollars are being
allocated in order of money spent for
lighting, painting, signage, safety and
waterproofing. Only 7 percent of
maintenance dollars is spent on archi-
tectural enhancements. Although the
average amount spent on mainte-
nance is 49 percent of respondents'
total operating budgets, it accounts for
only 14 percent of total revenue
expenditures.
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Neither rain nor snow nor heat nor gloom

of night can keep these printers from dis-

pensing their receipts. Kiosk printers in

gas pump, automated parking, or other

outdoor applications must endure the

widest range of operating conditions—far

in excess of most “commercial” units, in

order to successfully complete their

appointed task. 

FutureLogic’s PSA Series of printers have

been engineered using technology that

reliably handle these tough environments

faithfully. So if you’re building a kiosk and

need a reliable printer for all seasons,

choose FutureLogic. Call us today at

818.244.4700 or visit our website at

www.futurelogic-inc.com/DeepLink_37. 

FutureLogic, Inc. / 425 E. Colorado Street, Suite 100  / Glendale, CA 91205         Tel 818.244.4700 / Fax 818.244.4764  /  www.futurelogic-inc.com/DeepLink_37

Last month

over 15,000 DIFFERENT

people visited

PT's web site -

www.parkingtoday.com

PT
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Security with TechnologySecurity with Technology
Worldwide experience gained through countless installations

Single source system solutions

Customer service is top priority

Advanced technology

Reliable and secure

Parking Solutions             Traffic Barriers              Access ControlParking Solutions             Traffic Barriers              Access Control

Magnetic
Automation Corp.
3160 Murrell Road
Rockledge, FL 32955
Phone:321-635-8585
Fax: 321-635-9449
e-mail:info@magnetic-usa.com
www.ac-magnetic.com

Magnetic
Automation Corp.
3160 Murrell Road
Rockledge, FL 32955
Phone:321-635-8585
Fax: 321-635-9449
e-mail:info@magnetic-usa.com
www.ac-magnetic.com

Hi gang: 
I just finished my first week working as a valet

at the Hotel del Coronado, across the bay from
downtown San Diego. What a place! Did you
know that it is haunted? Sure enough: Kate Mor-
gan checked in 1892 and never checked out. They
tell me that ghostly happenings have been going
on ever since. Right … 

Remember your history – the English king who
gave up his throne to marry an American (Edward
VIII and Wallace Simpson). It’s thought that they
first met here at the Del. It’s certainly true that they
met and dined together here in 1920. Plus, every
U.S. president since 1886 has stayed here, and
Charles Lindbergh and Thomas Edison, too. 

And movies – they shot a ton of ’em here,
including “Some Like It Hot,” with Marilyn Mon-

roe and Jack Lemmon. In the past six months, Brad Pitt
and Madonna have dropped by. I’m going to start bring-
ing my autograph book.

Did you know that this place was at one time (and
may still be) the largest wooden building in the U.S.?
Wow!

It’s nearly 140 years old and looks great. However,
the parking system is state-of-the-art. Did you know that
they give us valets little prox tags to hang around our
wrists? When we go get a car, the gate won’t open unless
we put in the car’s ticket and present our tag. That way
they know just who took out the car. Great security for
our valet guests.

Heck, when I worked at a hotel in L.A., some of the
guys would just give out a ticket and then collect the
money and keep it. Can’t happen here. The tickets are

Editor’s Note: Got a postcard you
would like to send to PT’s readers? 
E-mail to editor @ parkingtoday.com
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issued from a machine and then tracked into the
lot. Once the car goes in the lot, it can’t be taken
out until the ticket is either validated at the front
desk or paid at the cashier. No funny business here.

It’s OK by me -- I get paid well, plus the tips at a
place like this are fantastic. Can you believe we
average $5 a car? It’s just great.

When it’s real busy, we get to help the bell staff
take the luggage to the rooms. Boy, is this place
plush. I can see why they average nearly $300 a
night for a room. It’s a lot, but it’s worth it.

Got to run. Cars are backing up.

Wish you were here!
PT

High-Tech Parking
Machines Edge Out Meters

The need to carry a pocketful of quarters to feed park-
ing meters will eventually become a thing of the past in
Pittsburgh. The city’s Parking Authority Board has agreed to
spend nearly $450,000 to purchase automated parking
machines that will replace coin-operated meters in surface
lots and along streets. 

The $448,015 contract was awarded to the Cale Sys-
tems of Quebec, Canada, a division of Sweden's Cale Access,
for equipment and a five-year maintenance contract. 

Instead of putting a quarter in a meter for each 7 1/2 or
15 minutes, each parking space will have a number.
Motorists punch in the number on an ATM-style machine
and can pay using coins, bills or, in some cases, credit cards
or debit cards that have a credit card stamp. 

A receipt will be issued for record-keeping or to dispute
parking tickets. The machines, however, will not make
change. Of the 52 machines being purchased, 23 will be
able to take credit and debit cards. 

Machines placed along streets -- typically one machine
for every eight spaces -- will operate slightly differently. The
receipt that is issued will be placed on a vehicle's dashboard
to show enforcement officers when time has expired. 

The Parking Authority plans to eventually replace the
meters in all of its 34 surface lots and along major commer-
cial corridors. The city has 1,767 parking spaces in authori-
ty lots and 6,320 metered on-street spaces.
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ACS is a full service maintenance company
for parking facilities. Since opening our
doors in 1995 ACS has grown to become the
dominant pressure washing and full service
maintenance company in the Midwest.
Our services include pressure washing,

sweeping, litter control, lighting maintenance, structural caulking, epoxy 
coatings and line striping as well as 24 hour emergency services. Call ACS for
commercial and industrial snow removal, salting, hand labor and relocation
services as well as our top of the line pressure washing.

For more information, contact ACS PowerWash
tel: (847) 446-8316; fax: (847) 446-8317 
email: brian@ACSPowerwash.com
web: www.acspowerwash.com

ACS POWERWASH
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DIGITAL PRINTING
SYSTEMS

Digital Printing Systems has been
satisfying the ticket needs of the
parking industry for over thirty years.
We produce a full line of machine
dispensed, hand issued and jumbo

numbered tickets. We specialize in machine readable barcode, magnetic
stripe, thermal and punched tickets. In addition we have monthly hang tags
and validation books. We also have a full line of stock items – hand outs,
machine dispensed, hang tags and validations. For Service, Security
Accuracy and Flexibility contact us at: (626) 334-1244 or online at
www.dpstickets.com

For more information, contact Digital Printing Systems
tel: (626) 334-1244;  fax: (626) 334-5663 
e-mail: info@dpstickets.com
web: www.dpstickets.com

March 2005 • Parking Today • www.parkingtoday.com42

hen most of us think of
parking validations, we
think of a little postage

stamp that is stuck on tickets.
Well, although that certainly is
still the lion’s share of the market,
automated validation systems are
beginning to make inroads. 

A major concern of parking
managers is the tracking of valida-
tion books, coupons and stamps.
They are, in fact, the equivalent of
money. A val stamp in the wrong
hands (read that cashier) can
mean missing funds. An all-day
stamp on a $20 ticket means the
revenue control system assumes
no money should be collected.
However, the cashier can easily
process the ticket as a zero dollar
amount and keep the difference
for himself.

Automation, and a number of
methods used by operators to
account for validations, is making
that more difficult.

Instituting automated payment systems has required
that validations be automated too. This happens in three
ways: 

The online validator, usually related to bar code tech-

nology, is one technique. A val-
idator, connected either by
phone, hard-wired or Wi-Fi, is
placed at each validation location.
The parker’s ticket is run though
the validator, and the ticket num-
ber along with the location of the
validator and perhaps any choices
made (one hour, all day, etc.) is
transmitted to the central system.
When the ticket is presented for
payment, the central system takes
into account any online valida-
tions made and computes the fee
accordingly.

The off-line validator, typical-
ly using magnetic stripe technolo-
gy, writes the validation on the
ticket’s mag stripe when it is pre-
sented. Upon exit, the ticket is
read, and the validation on the
mag stripe tells the system to
adjust the ticket price accordingly.

Validation coupons don’t
require additional hardware and

have other interesting features. Available in both bar code
and magnetic stripe, they are becoming more and more
popular.

The validation coupons are provided by the ticket sup-

Validations: Any Way You 
Count Them, They Mean $$$$$

By John Van Horn

W


